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Purpose: The research aims to determine the effect of customer experience, service quality, and cafe atmosphere on repurchase intention with consumer satisfaction as intervening variables for Bento Kopi.

Design/Method/Approach: The type of approach taken in this research is quantitative. Data analysis techniques using Structural Equation Modeling with the SmartPLS analysis tool version 3.0. The objects in this research are consumers who have made purchases at Bento Kopi. The sampling technique uses nonprobability sampling and determining the sample used purposive sampling with a total sample of 100 respondents. Data collection was carried out by distributing questionnaires online with Google Forms.
Findings: The findings of research results show that a direct customer experience has a positive and significant effect on repurchase interest. Meanwhile, service quality does not directly influence repurchase interest. Repurchase interest is influenced by customer experience and service quality through the use of consumer satisfaction as an intervening variable. 
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INTRODUCTION
In the current era, the business world is growing quickly, particularly in the food industry. Currently, the culinary business in Indonesia itself has experienced rapid growth. Based on BPS (Central Statistics Agency) data in Figure 1, the food and beverage industry until the second quarter of 2023 grew positively, namely experiencing a growth of 4.62%. Where from year to year it always increases. This is by the theory put forward by A. A Maslow that basic human needs such as clothing, food, and shelter will continue to increase. Demand for food will always increase, which will increase the food supply (supply and demand law).
 So, many businesses in the culinary sector continue to emerge, such as restaurants, restaurants and cafes. The emerging culinary businesses are also very popular with Indonesian people, especially the millennial generation.
 In this way, competition in the culinary sector will become increasingly fierce. Where intense competition between business actors will encourage the implementation of appropriate strategies and innovation to produce ideas for creating products that are different from other competitors.

Figure 1. Food and Beverage Industry Growth Data
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Source: Processed data 2023
Of the various culinary industry businesses, cafes are one business in the culinary sector that many entrepreneurs look at as a business opportunity and are popular with consumers due to various factors. Currently, cafes have become places to hang out for both teenagers and adults, especially for students. Apart from being intended to eat food, cafes are also places for family or friends to gather, a place to do assignments, have business meetings, and discussions, or even a place to relieve fatigue.
 This requires cafe entrepreneurs to always try to understand the needs and desires of their target market. Entrepreneurs must be able to compete with other similar business people and try to gain the interest of the audience (potential consumers). Thus, entrepreneurs need to think about how to win the competition.

The strategy for winning the competition is to understand consumer behavior and keep consumers coming back to make repeat purchases. Repurchase interest is usually related to consumer satisfaction. If we look at psychological research, satisfaction drives intention and intention drives behavior. If the consumer feels suitable and satisfied with the product or service, the consumer may come back to make a purchase. To generate interest in repurchasing, usually, business people can also calculate the price, and what menu the cafe will offer. However, in marketing, this already sounds normal. Therefore, marketers do not only carry out promotions but also provide unique advantages and experiences to consumers so that consumers will be impressed and addicted to returning to the cafe.

Consumer experience or known as customer experience What is felt when visiting a cafe will be a consideration for today's consumers when choosing a cafe. Therefore, customer experience Cafe marketers need to pay special attention to satisfying consumers so they can win the competition. It is hoped that consumers will be able to differentiate one product from another. Because consumers can feel and gain direct experience when consuming a product served by the cafe. The higher the customer experience, will influence consumer satisfaction it will influence consumers to come back.

Business actors must also pay attention to service quality. Service quality is defined as the ability of a businessman to meet the needs and desires of consumers by the expectations of consumers. The quality of service will usually be a consideration for consumers to visit again. Good quality and fast service will certainly satisfy consumers so that in the future they will make repeat purchases. On the other hand, if the service quality is poor it will make consumers feel uncomfortable so they will not be interested in coming back to the cafe.

High and low repurchase interest can be seen from the frequency of consumer activity in buying the same product again and recommending the product to other consumers. High interest in repurchasing will of course increase the income turnover greatly and the rate of development and growth of the cafe will be even better. Vice versa, low repurchase interest will result in losses because over time you will lose consumers.

Bento Coffee is one of the coffee shop cafe nuances that has recently become a trending topic in Kudus City. Bento Kopi can take market share among students and the lower middle class at an affordable price. Bento Kopi can survive amidst intense competition in the culinary business world.
 Because Bento Coffee has its characteristics. Apart from being a comfortable place, Bento Kopi always serves live music every night of the week, making the cafe atmosphere even more comfortable and interesting. However, until now there are still many consumers who complain after coming to Bento Kopi. The quality of service at Bento Kopi tends to be poor. Where consumers have to wait a long time to get food until the drinks ordered are finished before the food arrives at the table. When it's busy, consumers have to stand for hours in queues to order food.

The results of the research conducted by Ailudin & Sari (2019) stated that customer experience has a positive and significant influence on consumer repurchase interest. The influence of this variable is only 17.7%, so there are still other variables of at least 82.6% that have not been studied. When the consumer's experience is satisfactory, it will increase the intention to repurchase in the future.
 This is supported by research from Munwaroh & Riptiono (2021) and Safitri (2017) which shows that customer experience has a significant effect on repurchase interest and consumer satisfaction.
 However, this is different from the results of research conducted by Rahmawaty (2015) that customer experience does not affect repurchase decisions.
 Based on research conducted by Indriati & Fitriana (2022), customer experience also has no significant effect on customer satisfaction at the Sate Klathak Pak Pong Bantul restaurant.

Furthermore, the results of research conducted by Wulandari & Marlena (2020) state that service quality has a positive and significant effect on repurchase intention with consumer satisfaction as an intervening variable so that the influence value is greater.
 However, research conducted by Ramadhan & Santosa (2017) showed that service quality has a negative and insignificant influence on repurchase intention. However, service quality has a positive and significant effect on consumer satisfaction.

These previous studies will be used as references by researchers as reference material and considerations. However, from several previous studies mentioned above, there are also differences and novelties in this research, both in terms of objects and variables that influence repurchase interest which is mediated by consumer satisfaction. This research seeks to reveal consumers' repurchase interest at Cafe Bento Kopi Kudus in terms of several aspects. So it is hoped that this research can measure consumer repurchase interest which will ultimately lead to customer loyalty.

Based on phenomena, problems, and several previous studies, the author will conduct research with the title “Repurchase Interest Judging from Customer Experience and Service Quality with Consumer Satisfaction as an Intervening Variable”.

LITERATURE RESEARCH
Theory of Reason Action
This research is research in the field of marketing, where in this case the theory used to analyze the theory of reasoned action or TRA. TRA, developed by Ixek Ajzen and Martin in 1975, explains consumer purchasing intentions. It is assumed that intention is a predictor of human behavior to make rational decisions through the systematic use of available information. A person's intention to buy a product is influenced by his attitude towards the purchasing behavior or action and his subjective norms. The TRA model can be described as follows (Jogiyanto HM, 2007):

Figure 2. Reasoned Action Theory Model
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Source: 1975 TRA theory
Based on the model above, two things give rise to behavioral intentions and emerge as behavior, namely attitudes and subjective norms. Attitude can be interpreted as a person's or individual's view of behavior, both positive and negative views.
 The better or more positive a person's view of a behavior is, the greater the person's intention to carry out that behavior. Meanwhile, subjective norms are a person's perception or view regarding other people's beliefs which influence their intention to explain or not carry out something in their development.
 In this case, customer experience, service quality, and cafe atmosphere are included in the subjective norms that influence consumer satisfaction so that it will generate interest in repeat purchases.

RESEARCH METHOD
Types of research

This research is quantitative in type. According to Sugiyono, research with a quantitative approach is research carried out by looking at the relationship between variables and the object to be studied. In this research, there are three variables, namely independent, dependent, and intervening variables. Next, from these variables, we look for how much influence the independent variable has on the dependent variable which is mediated by the intervening variable.
 Quantitative research in this study was conducted to determine how strong the influence of customer experience and service quality as independent variables is mediated by consumer satisfaction as an intervening variable on repurchase intention as the dependent variable.

Location and Research Focus

This research will be carried out at Cafe Bento Kopi Kudus whose address is Jl. Gondangmanis, Ngembal Rejo, District. Bae, Kab. Kudus, Central Java 59322. The reason the researcher chose this location was that the place was easy for the researcher to reach and was one of several cafes in Kudus that were trends at this time. The focus of this research is on the experiences experienced by consumers after visiting Bento Kopi Kudus.

Population and Sample

According to Sugiyono, the population is a general area consisting of objects or subjects that have special qualities and characteristics that are determined by researchers to be understood and then concluded. The population in this study was consumers who had visited Cafe Bento Kopi Kudus and lived in the Kudus area, either permanently or temporarily.

According to Sugiyono, the sample is part of the population. A good sample can represent the population or representative.
 Sampling in this research used the method of probability sampling which is a method of obtaining samples whose chances of being selected as research subjects will not be known.
 The sampling approach used is purposive sampling (conditional) or sampling with certain considerations. The requirements for this research are:

a. A man or woman who is at least 15 years old.

b. Have purchased Bento Kopi Kudus at least once.

Therefore, this research uses the Bernoulli formula. The use of the Bernoulli formula is because the population size is not known with certainty. Bernoulli’s formulation is as follows:
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Information:

n = Number of samples

Z = Value obtained from the standard normal table

p = Probability of the population not taken as a sample

q = Probability of the population taken as a sample
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In this study, the level of accuracy (a) 5%, 95% confidence level until the value is obtained 1.96. Error rate of 10%. Meanwhile, the probability of a questionnaire being accepted (correct) or rejected (wrong) is 0,5 respectively. Then put it into the formula equation above, we get:
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Based on the sample calculation results, a lift of 96,04 was obtained for the minimum sample size, then the researchers rounded up to 100 respondents to reduce errors in filling out the questionnaire.

Data sources and data collection methods

The data source used in this research is primary data obtained by distributing questionnaires. Data collection techniques in this research use a questionnaire method, namely based on written questions that function to obtain the required information.
 Questionnaires will be distributed via Google Forms. Researchers used open and closed types of questionnaires. An open questionnaire is used to find out the respondent's identity such as name, gender, age, occupation, income, and place of residence. Meanwhile, a closed questionnaire means that respondents can only choose answers that already exist. The questionnaire tool used to measure this research variable is an ordinary scale Likert. Scale Likert is a scale that functions to measure a person's attitudes, opinions, or views on a problem.

Data analysis technique

Data analysis techniques use descriptive analysis techniques and inferential analysis. Before carrying out a hypothesis test, an inferential analysis must be carried out, namely a validity test and a reliability test. The validity test aims to determine whether the instruments used in the research are valid or not. It is said to be valid if the statement can show something that is measured by the instrument. The reliability test aims to obtain results regarding the accuracy of the data obtained.

The measurement technique uses a model Structural Equation Modeling (SEM) with the measurement tool, namely SmartPLS version 3.0. The data analysis method used is Partial Least Square namely a predictive technique that is an alternative to ordinary least squares regression (ordinary least square/PLS) canonical correlation.
 The reason for choosing to use the PLS method is to test the existence of other variables from the dependent variable and independent variables, namely intervening variables.

RESULT AND DISCUSSION
Results
Data Description
The data used in this research is primary data obtained from randomly distributing questionnaires and obtaining 100 respondents with the characteristics of age, gender, and occupation. The research results obtained from the field are presented as follows:
Descriptive Characteristics of Respondents Based on Age
The results of research on the ages of the 100 respondents in this study are presented in Table 1:
Table 1. Characteristics by Age
	Age
	Frequency
	Percentage

	15 - 25 years old
	95
	95%

	26 - 35 years old
	4
	4%

	36 - 45 years old
	1
	1%

	Total
	100
	100%


Source: Processed primary data (2023)
Based on the results of the table above, it can be seen that the majority of visitors to the Bento Kopi Cafe are in the 15-25-year age range. This is because this age currently represents children from Generation Z who were born between 1995-2004. According to Basri Bado et al, they think that generation Z prefers to hang out in classy and upmarket restaurants. Visiting activities and coffee shops to hang out with friends has become a habit among Gen-Z. This habit originates from the prestige of the culture of being able to "I'm dead”. Apart from that, they also feel that they need a place to unwind, relax, and so on to be able to relax and spend time together or alone (Bado et al., 2023).
Descriptive Characteristics of Respondents Based on Gender
The results of research on the gender of the 100 respondents in this study are presented in Table 2 following:
Table 2. Characteristics by Gender

	Gender
	Frequency
	Percentage

	Man
	38
	38%

	Woman
	62
	62%

	Total
	100
	100%


Source: Processed primary data (2023)
Based on the results of the table above, it can be seen that out of 100 respondents, there were 38 men with a percentage of 38% and 62 women with a percentage of 62%. So, it is concluded that the majority of Cafe Bento Kopi consumers are women. This is supported by the opinion of Kusumowidagdo who stated that generally, women shop at a higher rate because their spending is personally hedonistic compared to men who shop based on utilitarianism.

Descriptive Characteristics of Respondents Based on Occupation
The results of research on the gender of the 100 respondents in this study are presented in Table 3 following:
Table 3. Characteristics by Job
	Work
	Frequency
	Percentage

	Freelance
	1
	1%

	Housewife
	1
	1%

	Employee
	12
	12%

	Student/learner
	77
	77%

	Doesn't work
	1
	1%

	Businessman
	8
	8%

	Total
	100
	100%


Source: Processed primary data (2023)
Based on the results of the table above, it can be seen that the majority of visitors to the Bento Kopi Cafe are students who work as students. This is also what Farika Nikmah (2015) said that students are the target consumers for cafes and coffee shops in addition to office workers, mothers, and other segments of society. Where in their activities they need a place as a means to socialize, gather, and chat with friends together or just the two of them.

Results of Research Data Analysis
Figure 4. PLS Algorithm Results
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Validity test
Validity testing is a stage of testing the contents of an instrument to measure whether or not the instrument used in research is appropriate.
 In this research, the validity test is divided into two, namely the convergent validity test and the discriminant validity test.
Convergent Validity Test 
Convergent validity is a value quantity factor to the variables.
 The convergent validity test aims to determine the validity of each relationship between the indicator and the construct or latent variable. An indicator is declared valid if the loading factor value reaches the SmartPLS criteria value >0.7 and Average Variance Extracted (AVE) >0.5. The calculation results show that there are several indicators in the variables Customer Experience invalid ones include X1.1, X1.3, and X1.5, and Service Quality with invalid indicators including X2.2. So that the research carried out produces good values, the invalid indicators are deleted. Value results outer loading on research variables are presented in Table 4 below:
Table 4. Convergent Validity Test
	Variable
	Indicator
	Loading Factor
	AVE
	Information

	
	X1.2
	0,846
	0,747
	Valid

	
	X1.4
	0,899
	
	Valid

	
	X1.6
	0,846
	
	Valid

	Service Quality
	X2.1
	0,759
	0,624
	Valid

	
	X2.3
	0,832
	
	Valid

	
	X2.4
	0,838
	
	Valid

	
	X2.5
	0,789
	
	Valid

	
	X2.6
	0,727
	
	Valid

	Consumer Satisfaction
	Y1
	0,714
	0,621
	Valid

	
	Y2
	0,853
	
	Valid

	
	Y3
	0,790
	
	Valid

	Repurchase Interest
	Z1
	0,874
	0,666
	Valid

	
	Z2
	0,844
	
	Valid

	
	Z3
	0,733
	
	Valid

	
	Z4
	0,764
	
	Valid

	
	Z5
	0,856
	
	Valid


Source: Processed primary data (2023)
Based on the test results above, it is known that all indicators from variables X, Y, and Z are declared to meet the convergent validity criteria because all indicators have values ​​above the loading factor >0.7 and average variance extracted (AVE) >0.5. Therefore, it is concluded that all indicators can be said to be valid and have good validity.
Discriminant Validity Test
Discriminant validity is a test of construct validity by predicting the size of the indicators from each block. The discriminant validity test was carried out to ensure that each indicator concept of each latent variable was different from other latent variables.
 There are two discriminant validity values ​​tested, namely the Franklin-Larcker Criterion and Cross-Loading. Measurement Fornell-Larcker Criterion using constructs or latent variables. Mark Fornell-Larcker Criterion is the square root value of AVE which is greater than the correlation value of the construct or with other variables.
 If the AVE value is >0.50, it means that discriminant validity has been achieved.
 The results of the AVE square root value on the research construct or latent variable are presented in Table 5 below:
Table 5. Criteria Results Fornell-Larcker Criterion
	Variable
	Customer Experience
	Service Quality
	Consumer Satisfaction
	Repurchase Interest

	Customer Experience
	0,864
	
	
	

	Service Quality
	0,528
	0,790
	
	

	Consumer Satisfaction
	0,680
	0,633
	0,788
	

	Repurchase Interest
	0,774
	0,525
	0,741
	0,816


Source: Processed primary data (2023) 
Based on the test results above, it is known that all constructs have a square root AVE value above the correlation value with other latent constructs and each construct has a value above AVE >0.50. So, it can be concluded that the construct has good discriminant validity.
Next, discriminant validity using cross-loading. An indicator is said to meet discriminant validity if the value cross-loading is>0.70 or more and has a construct value loading factor between variables, each indicator of the latent variable is greater than the indicator of the latent variable next to it.
 The results of discriminant validity testing using loading are presented in Table 6 below:
Table 6. Value Results in Cross-Loading
	Indicator
	Customer Experience
	Service Quality
	Consumer Satisfaction
	Repurchase Interest

	X1.2
	0,846
	0,489
	0,616
	0,662

	X1.4
	0,899
	0,477
	0,588
	0,660

	X1.6
	0,846
	0,400
	0,557
	0,684

	X2.1
	0,318
	0,759
	0,464
	0,437

	X2.3
	0,398
	0,832
	0,539
	0,369

	X2.4
	0,482
	0,838
	0,568
	0,460

	X2.5
	0,432
	0,789
	0,483
	0,408

	X2.6
	0,453
	0,727
	0,439
	0,395

	Y1
	0,489
	0,501
	0,714
	0,627

	Y2
	0,563
	0,515
	0,853
	0,581

	Y3
	0,552
	0,477
	0,790
	0,539

	Z1
	0,682
	0,379
	0,659
	0,874

	Z2
	0,659
	0,412
	0,634
	0,844

	Z3
	0,555
	0,513
	0,616
	0,733

	Z4
	0,611
	0,349
	0,445
	0,764

	Z5
	0,647
	0,491
	0,651
	0,856


Source: Processed primary data (2023)
Based on the test results above, it is known that the loading value of all items from one indicator is greater than the other indicators and each indicator has a value above >0.7. So, it can be concluded that the discriminant validity value is declared valid.
Reliability Test
Reliability testing is to determine the quality of the research instrument and whether it can be accounted for. According to Ghozali & Latan (2015), reliability testing aims to prove the accuracy, consistency, and correctness of the instrument in measuring constructs or variables.
 To test the reality of the construct, it can be measured using two criteria, namely Composite Reliability and Cronbach’s Alpha. A variable is said to meet construct reality if it has value-composite reliability >0.7 and valuecronbach’s alpha >0.6.
 Reliability testing results using Cronbach’s alpha and composite reliability are presented in Table 7 below:
Table 7. Results of Reliability Test Values
	Variable
	Cronbach's Alpha
	Composite Reliability
	Conclusion

	Customer Experience
	0,830
	0,898
	Reliable

	Service Quality
	0,849
	0,892
	Reliable

	Consumer Satisfaction
	0,690
	0,830
	Reliable

	Repurchase intention
	0,873
	0,908
	Reliable


Source: Processed primary data (2023)
Based on the test results above, all constructs have a value composite reliability above >0.7 and a value Cronbach’s alpha above >0.6. Therefore, it can be concluded that all constructs are declared reliable or reliable.
Determinant Coefficient Test (R-Square)
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The determinant coefficient test is part of the inner model test. This determinant coefficient uses the R-square (   ) to see the causal relationship between variables and other variables contained in the hypothesis in the research. Test results of determinant coefficients using R-square (R2) are presented in Table 8 below:
Table 8. Results of R-square value
	Variable
	R Square
	R Square Adjusted

	Consumer Satisfaction
	0,567
	0,558

	Repurchase intention
	0,686
	0,676


Source: Processed primary data (2023)
Based on the test results above, it can be concluded as follows:
1. [image: image14.png]


The influence of the two independent variables on the dependent variable of consumer satisfaction is expressed by the value of the determinant coefficient R-square (    ) of 0.567. This means that the variable customer experience and service quality has an effect of 56.7% on consumer satisfaction. Meanwhile, 43.3% were influenced by other variables outside this research. The magnitude of the influence of all independent or independent variables on consumer satisfaction as the dependent variable has a high or strong influence.
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The influence of the two independent variables on the dependent variable repurchase interest is expressed by the value of the determinant coefficient R-square (    ) of 0.686. This means that customer experience and service quality have an effect of 68.6% on repurchase interest. Meanwhile, 31.4% were influenced by other variables outside this research. The magnitude of the influence of all independent or independent variables on repurchase intention is that the dependent variable has a high or strong influence.

Model Test (F-square)
The F-square is part of the inner model evaluation which measures the strength of the relationship between variables. F-square values ​​of 0.002, 0.15, and 0.35 are interpreted as meaning that the latent variable predictor has a small, medium/moderate, and large influence.
 Inner model test results using the F-square are presented in Table 9 below:
Table 9. F-squareTest Results
	Variable
	Customer Experience
	Service Quality
	Consumer Satisfaction
	Repurchase Interest

	Customer Experience
	 
	 
	0,381
	0,416

	Service 
Quality
	 
	 
	0,242
	0,000

	Consumer Satisfaction
	 
	 
	
	0,216

	Repurchase Interest
	 
	 
	 
	 


Source: Processed primary data (2023)
Based on the test results above, it can be concluded that the effect of customer experience on consumer satisfaction has an F value (0.381) which means it has a big influence, and the influence of service quality on consumer satisfaction has an F value (0.242) which means it has a medium/moderate influence. On the influence of variables customer experience on repurchase interest has a value of F2(0.416) which means it has a big influence, the influence of service quality on repurchase intention has an F value (0.000) which means it has no influence.
Hypothesis testing
Hypothesis testing aims to answer the problems in this research, namely the influence of the independent variable on the dependent variable either directly or indirectly through intervening variables. (influence of motivation) In testing the significance of the hypothesis, Smart-PLS is carried out through a bootstrapping procedure by looking at the T-statistic and P-value values. The T-statistic value corresponding to rules of thumb is >1.96 and the probability value is if the P-value is <0.05.
 The results of hypothesis testing on direct effects are presented in Table 10 below:
Table 10. Direct Influence Path Coefficient Values
	Hypothesis
	Original Sample (O)
	T Statistics (|O/STDEV|)
	P Values
	Influence

	Customer Experience (X1) -> Consumer Satisfaction(Y)
	0,478
	5,154
	0,000
	Significant

	Service Quality(X2) ->Consumer Satisfaction (Y)
	0,381
	4,024
	0,000
	Significant

	Customer Experience (X1) ->Repurchase Interest (Z)
	0,500
	6,340
	0,000
	Significant

	Service Quality(X2) ->Repurchase Interest (Z)
	0,010
	0,106
	0,915
	Not significant

	Consumer Satisfaction (Y) ->Repurchase Interest(Z)
	0,396
	3,600
	0,000
	Significant


Source: Processed primary data (2023)
Based on the test results above, it can be concluded that each hypothesis has a direct influence as follows:
1. Variable customer experience positive and significant effect on consumer satisfaction (customer satisfaction), with the original sample value of 0.478 being positive, T-statistic of 5.154>1.96, and P-value 0.000<0.05. It can be concluded that this is acceptable.

2. Service quality variables have a positive and significant effect on consumer satisfaction, with the original sample value of 0.381 being positive, the T-statistic of 4.024>1.96, and dam P-value 0.000<0.05. It can be concluded is acceptable. 

3. Variable customer experience positive and significant effect on repurchase interest (repurchase intention), with the original sample value of 0.500 being positive, T-statistic of 6,340>1.96, and P-value 0.000<0.05. It can be concluded is acceptable.
4. Service quality variables do not affect repurchase interest, with an original sample value of 0.010 which is positive where the direction is by the proposed hypothesis, but a T-stastistic of 0.106<1.96 and P-value equal to 0.915>0.05. It can be concluded is rejected. 

5. The consumer satisfaction variable has a positive and significant effect on repurchase interest, with an original value of 0.396 which is positive, a T-statistic of 3,600>1.96, and a P-value of 0.000<0.05. It can be concluded is acceptable. 

Next, the indirect influence hypothesis test is in the table 11below:
Table 11. Indirect Influence Path Coefficient Values
	Hypothesis
	Original Sample (O)
	T Statistics (|O/STDEV|)
	P Values
	Influence

	H6: Customer Experience -> Consumer Satisfaction -> Repurchase Interest
	0,189
	2,903
	0,005
	Significant

	H7: Service Quality -> Consumer Satisfaction -> Repurchase Interest
	0,151
	2,656
	0,009
	Significant


Source: Processed primary data (2023)
Based on the test results above, it can be concluded that each hypothesis has an indirect effect as follows:
1. Variable customer experience positive and significant effect on repurchase interest through consumer satisfaction as an intervening variable, with an original sample value of 0.189 which is positive, T-statistic of 2.903>1.96, and P-value 0.005<0.05. It can be concluded is acceptable.
2. Service quality variables have a positive and significant effect on repurchase interest through consumer satisfaction as an intervening variable, with an original sample value of 0.151 which is positive, T-statistic of 2.656>1.96, and P-value equal to 0.009<0.05. It can be concluded acceptable.
DISCUSSION
The results and data analysis that researchers have carried out, can be described in the discussion below:
Influence Customer Experience towards Consumer Satisfaction
Based on the results obtained from the coefficient value test Table 10, shows the influence of customer experience on consumer satisfaction produces an original sample value or the estimated coefficient of 0.478 which means positive where customer experience can affect increasing consumer satisfaction by 47.8%. Significance test results via bootstrapping value T-statistic 5.154 and P-value value 0.000, meaning variable customer experience positive and significant effect on consumer satisfaction. It can be concluded that the two variables are related to each other, because the better the customer experience perceived by consumers, the level of consumer satisfaction will also be better. This is due to the value of the indicator used to measure the variable customer experience the average is in the good category. In this variable there are 5 dimensions as measurements, namely sense experience, feel experience, think experience, act experience and relate experience. Of the five dimensions, only three dimensions were declared valid, namely feel experience, act experience and relate to experience.
The results of this research are supported by the results of previous research conducted by Munwaroh & Riptiono (2021) who conducted research at Cafe Malindo Corner Kebumen and found that there was an influence on customer experience on consumer satisfaction.
 Likewise, the results of research conducted by Safitri (2017) who conducted research at Storia Caffe MMXVI proved that customer experience has a significant effect on consumer satisfaction.

The Influence of Service Quality on Consumer Satisfaction
Based on the results obtained from the coefficient value test Table 10, shows the influence of service quality on consumer satisfaction resulting in an original sample value or estimated coefficient of 0.381, which means positive where service quality can influence increasing consumer satisfaction by 38.1%. Significance test results via bootstrapping nilai T-statistic 4.024 and P-value 0.000, meaning that the service quality variable has a positive and significant effect on consumer satisfaction. it can be concluded that the two variables are related to each other because the better the quality of service, the consumer satisfaction will also increase. This is because the value of the indicators used to measure the average service quality variable is in the good category. With good service at Bento Coffee, consumers will feel satisfied. On average, visitors to Bento Kopi are satisfied with the food or drinks served at Bento Kopi which are kept safe and clean. Apart from that, the services are also fast and responsive in serving consumers.
The results of this research are similar to the results of previous research conducted by Kumrotin & Susanti (2021) who conducted research at Cafe Ko.We.Cook in Solo, proving that service quality has a positive and significant effect on consumer satisfaction.
 As is the case with research conducted by Wulandari & Marlena (2020) it is proven that service quality has a positive and significant effect on consumer satisfaction.

InfluenceCustomer Experience Regarding Repurchase Interest
Based on the results obtained from the coefficient value test Table 10, shows the influence of customer experience on repurchase interest produces the original sample value or the estimated coefficient of 0.500, which means positive where customer experience can affect increasing repurchase interest by 50%. Significance test results via bootstrapping nilai T-statistic 6.340 and P-value 0.000, meaning variable customer experience positive and significant effect on repurchase interest. It can be concluded that the two variables have an interest in each other, because the better the customer experience perceived by consumers, the level of repurchase will be better. This is due to the value of the indicator used to measure the variable customer experience the average is in the good category. In this variable, there are 5 dimensions as measurements, namely sense experience, feel experience, act experience dan relate experience. 
The results of this research, supported by the results of previous research conducted by Safitri (2017) who conducted research at Storia Caffe MMXVI stated that customer experience has a significant effect on repurchase interest.
 Other research that supports this statement is research conducted by Ailudin & Sari (2019) that customer experience has a positive and significant effect on repurchase interest in One Eighty Coffee Bandung.

The Influence of Service Quality on Repurchase Intention
Based on the results obtained from the coefficient value test Table 10, shows the influence of service quality on repurchase interest, producing an original value of 0.010, which means positive, where service quality can influence increasing repurchase interest. However, the significance test results show the T-statistic 0.106 and P-value 0.000 means that the service quality variable does not affect repurchase interest. It can be concluded that the two are not related to each other. This is due to the operational system at Bento Kopi where consumers have to stand for a long time to queue to get drinks and take them to their seats themselves. Even though the food/drinks are delicious and consumers feel satisfied, the operational system like this makes consumers too lazy to queue and reduces their interest in making repeat purchases at Bento Kopi.
The results of this research, supported by the results of previous research conducted by Ramadhan & Santosa (2017) stated that service quality has a negative and insignificant effect on repurchase intention.
 In contrast to the results of research conducted by Purnawarman (2022) at Portabello Cafe Semarang, it proves that service quality has quite a strong influence on repurchase intention.

The Influence of Consumer Satisfaction on Repurchase Intention
Based on the results obtained from the coefficient value test Table 10, shows the influence of consumer satisfaction on repurchase interest, resulting in an original sample value of 0.396, which means a positive value, where consumer satisfaction can have an effect in increasing repurchase interest by 39.6%. Significance test results via bootstrapping nilai T-statistic 3,600 and P-value 0.000, meaning that the consumer satisfaction variable has a positive and significant effect on repurchase interest. It can be concluded that the two variables are related to each other, because the better the consumer satisfaction the consumer feels, the better the level of interest in repurchasing. In this way, consumer satisfaction can be used as a basis for consideration for Cafe Bento Kopi to build interest in repurchasing to consumers. When consumers feel satisfied and what they hope for is achieved, they will be able to build the intention to repurchase in the future.
The results of this research, supported by research conducted by Munwaroh & Riptiono (2021) at Cafe Malindo Corner, prove that consumer satisfaction influences repurchase interest.
 Other research conducted by Hamdi & Fadli (2023) at the Camperia Payakumbuh Cafe and Restaurant also stated that consumer satisfaction has a positive and significant effect on repurchase intention.

Influence Customer Experience On Repurchase Intention with Consumer Satisfaction as an Intervening Variable
Based on the results obtained from the coefficient value test Table 11, shows the influence of customer experience on intention to buy along with consumer satisfaction as an intervening variable produces an original sample value or estimated coefficient of 0.189, which means positive, where service quality can affect increasing repurchase interest through consumer satisfaction of 18.9%. Significance test results via bootstrapping nilai T-statistic 2.903 and P-value value 0.005, meaning variable customer experience has a positive and significant effect on repurchase interest through consumer satisfaction as an intervening variable in Bento Kopi Kudus. This is due to the value of the indicator used to measure the variable customer experience the average is in the good category. In this variable, there are 5 dimensions as measurements, namely sense experience, feel experience, act experience, and relate experience.
The results of this research are supported by the results of previous research conducted by Chandra (2022) which proves that customer experience has a positive and significant influence on repurchase intention with consumer satisfaction as an intervening variable.
 In line with research conducted by Diyanti (2021) and Hasniati (2021) which revealed that consumer experience has a significant positive influence on repurchase intention through consumer satisfaction.

The Influence of Service Quality on Repurchase Intention with Consumer Satisfaction as an Intervening Variable
Based on the results obtained from the coefficient value testable 11, show the influence of service quality on repurchase interest with consumer satisfaction as an intervening variable, producing an original sample value or estimated coefficient of 0.151, which means positive, where service quality can affect increasing repurchase interest through consumer satisfaction of 15.1%. Significance test results via bootstrapping nilai T-statistic 2.656 and P-value value 0.009, meaning that the service quality variable has a positive and significant effect on repurchase intention through consumer satisfaction as an intervening variable for Bento Kopi Kudus. Quality service and products will create a sense of satisfaction for consumers. a sense of satisfaction when consumers have a positive experience with the services and products they have consumed.
The results of this research are supported by the results of previous research conducted by Hamdi & Fadli (2023) who conducted research at Camperia Cafe and Resto Payakumbuh, proving that service quality has a positive and significant influence on repurchases interest with consumer satisfaction as an intervening variable.
 This is also in line with the results of research conducted by Umam (2022) at LL Perfum Situbondo which found that service quality had a positive and significant effect on repurchase intention through satisfaction as an intervening variable.

CONCLUSION
Based on the results and data analysis carried out by researchers, it can be seen directly that the customer experience variable has a positive and significant effect on repurchase interest. Meanwhile, the service quality variable does not influence repurchase intention. Through consumer satisfaction as an intervening variable, the two independent variables, namely customer experience and service quality, have a positive and significant effect on repurchase intention as the dependent variable. The results of this research show that together the three independent variables, namely customer experience (X1) and service quality (X2), have an effect on consumer satisfaction of 56.7% as a moderating variable, while an effect on repurchase interest is 68.6% as a dependent variable. This shows that there are still several other independent variables that can influence the dependent variable (repurchase interest) and the intervening variable (consumer satisfaction).
From the conclusions above, there are several suggestions for further research as follows. First, look for objects that are different, but still similar. Second, due to the limitations of this research, future researchers will need to review the independent variables whose results do not have an effect, such as service quality. Third, adding new variables such as perceived value, brand image, and others.■
REFERENCES

Ailudin, Mardian, and Devilia Sari. “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung).” E-Proceeding of ManagementP 6, no. 1 (2019): 1050–57.

Alia, Lily, Arianis Chan, Cecep Safa’atul Barkah, and Pratami Wulan Tresna. “ANALISIS PERSEPSI KONSUMEN DALAM MENYUSUN STRATEGI MENINGKATKAN KUALITAS PRODUK DI CAFE FEELTER.” Jurnal Ekonomi Bisnis 20, no. 1 (2021): 71–79.

Anggraini, Anissah Balqis, and Saino Saino. “Pengaruh Harga, Physical Evidence, Dan Lokasi Terhadap Keputusan Pembelian Mie Gacoan Surabaya.” Jurnal Pendidikan Tata Niaga (JPTN) 10, no. 1 (2021): 1591–99.

Aprilianto, Bayu, Henny Welsa, and Ida Bagus Nyoman Udayana. “Pengaruh Commitment, Trust Terhadap Customer Satisfaction Dan Customer Loyalty.” Widya Manajemen 4, no. 1 (2022): 1–11.

Chandra, Surya, Mohamad Rizan, and Shandy Aditya. “Pengaruh E-Service Quality Dan Customer Experience Terhadap Repurchase Intention Dengan Customer Satisfaction Sebagai Variabel Intervening.” Jurnal Bisnis, Manajemen, Dan Keuangan 3, no. 3 (2022): 625–35.

Fanulene, Thomas Dolfinus, and Dwi Soediantono. “Manajemen Rantai Pasok Pada Industri Pertahanan Di Era Industri 4.0 Dan Digital.” Journal of Industrial Engineering & Management Research (JIEMAR) 3, no. 4 (2013): 311–40.

Ghozali, Imam. Aplikasi Analisis Multivariate Dengan Program IBM SPSS 19. Semarang: Badan Penerbit Universitas Diponegoro, 2011.

Ghozali, Imam, and Hengky Latan. Konsep, Teknik, Aplikasi Menggunakan Smart Pls 3.0 Untuk Penelitian Empiris. Edisi ke-2. Semarang: Badan Penerbit Universitas Diponegoro, 2014.

Hamdi, Khairul, and Mashur Fadli. “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh.” Journal of Engineering Research 21, no. 02 (2023): 57–68.

Hasniati, Dewi Pratiwi Indriasari, and Arief Sirajuddin. “Pengaruh Customer Experience Terhadap Repurchase Intention Produk Online Dengan Customer Satisfaction Sebagai Variable Intervening.” MARS Journal 1, no. 2 (2021): 11–23.

Indriati, Ari, and Nita Fitriana. “Pengaruh Kualitas Layanan, Persepsi Nilai, Customer Experience Terhadap Kepuasan Pelanggan Sate Klathak Pak Pong.” Jurnal Menata 1, no. 1 (2022): 1–6.

Jaber, La, Ridwan Basalamah, and Budi Wahono. “Pengaruh Kualitas Pelayanan, Suasana Toko Dan Keragaman Produk Terhadap Niat Beli Ulang Melalui Kepuasan Sebagai Variabel Intervening.” E – Jurnal Riset Manajemen 10, no. 09 (2021): 82–94.

Kumrotin, Evi Laili, and Ari Susanti. “Pengaruh Kualitas Produk, Harga, Dan Kualitas Pelayanan Terhadap Kepuasan Konsumen Pada Cafe Ko.We.Cok Di Solo.” J-MIND (Jurnal Manajemen Indonesia) 6, no. 1 (2021): 1–14.

Lestari, Budi, and Ivo Novitaningtyas. “Pengaruh Variasi Produk Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Pada Coffeeville-Oishi Pan Magelang.” Jurnal Nasional Manajemen Pemasaran & SDM 2, no. 3 (2021): 150–59.

Lukita, Dyah, and Niko Sudibjo. “FAKTOR-FAKTOR YANG MEMPENGARUHI MOTIVASI BELAJAR SISWA DI ERA PANDEMI COVID-19.” Jurnal Teknologi Pendidikan 10, no. 01 (2021): 145–61.

Munwaroh, Umul Latifatul, and Sulis Riptiono. “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi.” Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA) 3, no. 5 (2021): 1030–46.

Natawibawa, I Wayan Yeremia, Gugus Irianto, and Roekhudin. “Theory of Reasoned Action Sebagai Prediktor Whistleblowing Intention Pengelola Keuangan Di Institusi Pendidikan.” Jurnal Ilmiah Administrasi Publik 4, no. 4 (2018): 310–19.

Nikmah, Farika. “Keberadaan Kafe, Warung Kopi, Dan Pergeseran Gaya Hidup.” Syariah Paper Accounting FEB UMS, 2015, 636–42.

Novitasari, Wiwid, Christina Menuk, Sri Handayani, and Adi Buana Surabaya. “Pengaruh Harga, Lokasi, Wom Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Pada Cafe Senewen Time Surabaya.” Journal of Sustainability Business Research 3, no. 2 (2022): 86–93.

Nuraini, Firda, and Ivo Novitaningtyas. “Pengaruh Harga Dan Kualitas Pelayanan Terhadap Keputusan Pembelian Pada Mie Gacoan Cabang Magelang.” Jurnal Nasional Manajemen Pemasaran & SDM 3, no. 2 (2022): 50–57.

Purnawarman, Aditya Farhan, Agus Hermani, and Ari Pradhanawati. “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang).” Jurnal Ilmu Administrasi Bisnis 11, no. 1 (2022): 109–17.

Purwanto, Agus, Masduki Asbari, Teguh Iman Santoso, Marissa Grace Haque, and Nurjaya. “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS.” Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik 9, no. 2 (2019): 355–72.

Rahmawaty, Penny. “Pengaruh Variasi Produk, Harga, Dan Customer Experience Terhadap Keputusan Pembelian Ulang Roti Breadtalk Yogyakarta.” Jurnal Ilmu Manajemen 12, no. 1 (2015): 89–98.

Ramadhan, Afif Ghafar, and Suryono Budi Santosa. “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening.” Diponegoro Journal of Management 6, no. 1 (2017): 1–12.

Safitri, Koko. “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI.” Jurnal Terapan Manajemen Dan Bisnis 3, no. 1 (2017): 66–75.

Sirnajaya, Insan, Arif Maulana Yusuf, and Yudiana Yudiana. “Analisis Tingkat Kepuasan Pengguna Aplikasi Manajemen SMAN 5 Karawang (AMS5K) Di SMAN 5 Karawang Menggunakan Webqual.” Prosiding Seminar Nasional Inovasi Dan Adopsi Teknologi (INOTEK) 2, no. 1 (2022): 57–66.

Sofiani, Maulidya, Sulhaini, and Junaidi Sagir. “Pengaruh Online Shoping Experience Terhadap Loyalitas Konsumen Menggunakan Shopee Dengan Customer Trust Sebagai Variabel Intervening.” Jmm Unram - Master of Management Journal 11, no. 2 (2022): 120–34.

Subagio. “Jurnal Ilmu Sosial Dan Pendidikan.” Ilmu Sosial Dan Pendidikan 3, no. 3 (2019): 209–22.

Sugiyono. Metode Penelitian Kuantitatif Dan R&D. Bandung: Alfabeta, 2013.

Umam, Rizal, Karnadi, and Randika Fandiyanto. “PENGARUH LOKASI DAN KUALITAS PELAYANAN TERHADAP MINAT BELI ULANG MELALUI KEPUASAN KONSUMEN SEBAGAI VARIABEL INTERVENING PADA LL PARFUM SITUBONDO.” Jurnal Mahasiswa Entrepreneur (JME) FEB 1, no. 11 (2022): 2162–73.

Wulandari, Septian, and Novi Marlena. “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya.” Jurnal Pendidikan Tata Niaga (JPTN) 8, no. 2 (2020): 791–97.


[image: image9.png]






Content Lists Available at Directory of Open Access Journals (DOAJ)


Al-Falah: Journal of Islamic Economics


Journal Homepage: �HYPERLINK "http://www.journal.iaincurup.ac.id/index/alfalah"�http://www.journal.iaincurup.ac.id/index/alfalah�


DOI: 10.29240/alfalah.v9i1.8989














� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Alia","given":"Lily","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Chan","given":"Arianis","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Barkah","given":"Cecep Safa’atul","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Tresna","given":"Pratami Wulan","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ekonomi Bisnis","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2021"]]},"page":"71-79","title":"ANALISIS PERSEPSI KONSUMEN DALAM MENYUSUN STRATEGI MENINGKATKAN KUALITAS PRODUK DI CAFE FEELTER","type":"article-journal","volume":"20"},"locator":"71","uris":["http://www.mendeley.com/documents/?uuid=b2bb3463-644d-4f54-9f7a-9f6ec0dfdc11"]}],"mendeley":{"formattedCitation":"Lily Alia et al., “ANALISIS PERSEPSI KONSUMEN DALAM MENYUSUN STRATEGI MENINGKATKAN KUALITAS PRODUK DI CAFE FEELTER,” <i>Jurnal Ekonomi Bisnis</i> 20, no. 1 (2021): 71.","plainTextFormattedCitation":"Lily Alia et al., “ANALISIS PERSEPSI KONSUMEN DALAM MENYUSUN STRATEGI MENINGKATKAN KUALITAS PRODUK DI CAFE FEELTER,” Jurnal Ekonomi Bisnis 20, no. 1 (2021): 71.","previouslyFormattedCitation":"Lily Alia et al., “ANALISIS PERSEPSI KONSUMEN DALAM MENYUSUN STRATEGI MENINGKATKAN KUALITAS PRODUK DI CAFE FEELTER,” <i>Jurnal Ekonomi Bisnis</i> 20, no. 1 (2021): 71."},"properties":{"noteIndex":1},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Lily Alia et al., “ANALISIS PERSEPSI KONSUMEN DALAM MENYUSUN STRATEGI MENINGKATKAN KUALITAS PRODUK DI CAFE FEELTER,” Jurnal Ekonomi Bisnis 20, no. 1 (2021): 71.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Anggraini","given":"Anissah Balqis","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Saino","given":"Saino","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Pendidikan Tata Niaga (JPTN)","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2021"]]},"page":"1591-1599","title":"Pengaruh Harga, Physical Evidence, Dan Lokasi Terhadap Keputusan Pembelian Mie Gacoan Surabaya","type":"article-journal","volume":"10"},"locator":"1591","uris":["http://www.mendeley.com/documents/?uuid=0b45bb51-9be1-4d5c-a006-cf54dd69b4cc"]}],"mendeley":{"formattedCitation":"Anissah Balqis Anggraini and Saino Saino, “Pengaruh Harga, Physical Evidence, Dan Lokasi Terhadap Keputusan Pembelian Mie Gacoan Surabaya,” <i>Jurnal Pendidikan Tata Niaga (JPTN)</i> 10, no. 1 (2021): 1591.","plainTextFormattedCitation":"Anissah Balqis Anggraini and Saino Saino, “Pengaruh Harga, Physical Evidence, Dan Lokasi Terhadap Keputusan Pembelian Mie Gacoan Surabaya,” Jurnal Pendidikan Tata Niaga (JPTN) 10, no. 1 (2021): 1591.","previouslyFormattedCitation":"Anissah Balqis Anggraini and Saino Saino, “Pengaruh Harga, Physical Evidence, Dan Lokasi Terhadap Keputusan Pembelian Mie Gacoan Surabaya,” <i>Jurnal Pendidikan Tata Niaga (JPTN)</i> 10, no. 1 (2021): 1591."},"properties":{"noteIndex":2},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Anissah Balqis Anggraini and Saino Saino, “Pengaruh Harga, Physical Evidence, Dan Lokasi Terhadap Keputusan Pembelian Mie Gacoan Surabaya,” Jurnal Pendidikan Tata Niaga (JPTN) 10, no. 1 (2021): 1591.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Nuraini","given":"Firda","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Novitaningtyas","given":"Ivo","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Nasional Manajemen Pemasaran & SDM","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2022"]]},"page":"50-57","title":"Pengaruh Harga dan Kualitas Pelayanan terhadap Keputusan Pembelian pada Mie Gacoan Cabang Magelang","type":"article-journal","volume":"3"},"locator":"50","uris":["http://www.mendeley.com/documents/?uuid=c41187fa-4c86-42b7-9767-77a234c7a8c4"]}],"mendeley":{"formattedCitation":"Firda Nuraini and Ivo Novitaningtyas, “Pengaruh Harga Dan Kualitas Pelayanan Terhadap Keputusan Pembelian Pada Mie Gacoan Cabang Magelang,” <i>Jurnal Nasional Manajemen Pemasaran & SDM</i> 3, no. 2 (2022): 50.","plainTextFormattedCitation":"Firda Nuraini and Ivo Novitaningtyas, “Pengaruh Harga Dan Kualitas Pelayanan Terhadap Keputusan Pembelian Pada Mie Gacoan Cabang Magelang,” Jurnal Nasional Manajemen Pemasaran & SDM 3, no. 2 (2022): 50.","previouslyFormattedCitation":"Firda Nuraini and Ivo Novitaningtyas, “Pengaruh Harga Dan Kualitas Pelayanan Terhadap Keputusan Pembelian Pada Mie Gacoan Cabang Magelang,” <i>Jurnal Nasional Manajemen Pemasaran & SDM</i> 3, no. 2 (2022): 50."},"properties":{"noteIndex":3},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Firda Nuraini and Ivo Novitaningtyas, “Pengaruh Harga Dan Kualitas Pelayanan Terhadap Keputusan Pembelian Pada Mie Gacoan Cabang Magelang,” Jurnal Nasional Manajemen Pemasaran & SDM 3, no. 2 (2022): 50.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Novitasari","given":"Wiwid","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Menuk","given":"Christina","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Handayani","given":"Sri","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Surabaya","given":"Adi Buana","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Journal of Sustainability Business Research","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2022"]]},"page":"86-93","title":"Pengaruh Harga, Lokasi, Wom Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Pada Cafe Senewen Time Surabaya","type":"article-journal","volume":"3"},"locator":"86-87","uris":["http://www.mendeley.com/documents/?uuid=86110584-0613-4ea1-91a6-c33a71faf36e"]}],"mendeley":{"formattedCitation":"Wiwid Novitasari et al., “Pengaruh Harga, Lokasi, Wom Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Pada Cafe Senewen Time Surabaya,” <i>Journal of Sustainability Business Research</i> 3, no. 2 (2022): 86–87.","plainTextFormattedCitation":"Wiwid Novitasari et al., “Pengaruh Harga, Lokasi, Wom Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Pada Cafe Senewen Time Surabaya,” Journal of Sustainability Business Research 3, no. 2 (2022): 86–87.","previouslyFormattedCitation":"Wiwid Novitasari et al., “Pengaruh Harga, Lokasi, Wom Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Pada Cafe Senewen Time Surabaya,” <i>Journal of Sustainability Business Research</i> 3, no. 2 (2022): 86–87."},"properties":{"noteIndex":4},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Wiwid Novitasari et al., “Pengaruh Harga, Lokasi, Wom Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Pada Cafe Senewen Time Surabaya,” Journal of Sustainability Business Research 3, no. 2 (2022): 86–87.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Safitri","given":"Koko","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Terapan Manajemen dan Bisnis","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2017"]]},"page":"66-75","title":"Analisis Pengaruh Customer Experience dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI","type":"article-journal","volume":"3"},"locator":"67","uris":["http://www.mendeley.com/documents/?uuid=c3d8b45c-9dc4-4c29-a9dc-14746b384b9a"]}],"mendeley":{"formattedCitation":"Koko Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” <i>Jurnal Terapan Manajemen Dan Bisnis</i> 3, no. 1 (2017): 67.","plainTextFormattedCitation":"Koko Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” Jurnal Terapan Manajemen Dan Bisnis 3, no. 1 (2017): 67.","previouslyFormattedCitation":"Koko Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” <i>Jurnal Terapan Manajemen Dan Bisnis</i> 3, no. 1 (2017): 67."},"properties":{"noteIndex":5},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Koko Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” Jurnal Terapan Manajemen Dan Bisnis 3, no. 1 (2017): 67.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Abstract This study aims to examine the effect of product variation and service quality on consumer repurchase interest at the Coffeville-Oishi Pan Magelang cafe. This study uses a quantitative approach. This study uses primary data obtained from 100 respondents as a sample selected based on the convenience sampling method. The data that has been collected was analyzed based on multiple linear regression analysis using SPSS. The results showed that product variations and service quality had a significant simultaneous effect on consumers' repurchase interest. The product variation has a positive and significant effect on consumer repurchase interest, but service quality has a positive and insignificant effect on consumer repurchase interest. The results provide managerial implications for Coffeville-Oishi Pan Magelang to increase product variety and improve health protocol-based services in order to increase consumer repurchase interest. With the increasing interest in repurchasing consumers, it is hoped that the cafe business that is run can develop and be sustainable. Abstrak Penelitian ini bertujuan untuk menguji pengaruhi variasi produk dan kualitas pelayanan terhadap minat beli ulang konsumen pada cafe Coffevillage-Oishi Pan Magelang. Penelitian ini menggunakan pendekatan kuantitatif. Penelitian ini menggunakan data primer yang diperoleh dari 100 responden sebagai sampel yang dipilih berdasarkan metode convenience sampling. Data yang telah terkumpul dianalisis berdasarkan analisis regresi linier berganda menggunakan SPSS. Hasil penelitian menunjukkan bahwa variasi produk dan kualitas pelayanan berpengaruh signifikan secara simultan terhadap minat beli ulang konsumen. Adapun variasi produk memiliki pengaruh yang positif dan signifikan terhadap minat beli ulang konsumen, tetapi kualitas pelayanan memiliki pengaruh positif dan tidak signifikan terhadap minat beli ulang konsumen. Hasil memberikan implikasi manajerial bagi Coffevillage-Oishi Pan Magelang untuk meningkatkan variasi produknya dan meningkatkan layanan berbasis protokol kesehatan agar dapat meningkatkan minat beli ulang konsumen. Dengan meningkatnya minat beli ulang konsumen maka diharapkan agar bisnis cafe yang dijalankan dapat berkembang dan berkelanjutan.","author":[{"dropping-particle":"","family":"Lestari","given":"Budi","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Novitaningtyas","given":"Ivo","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Nasional Manajemen Pemasaran & SDM","id":"ITEM-1","issue":"3","issued":{"date-parts":[["2021"]]},"page":"150-159","title":"Pengaruh Variasi Produk dan Kualitas Pelayanan terhadap Minat Beli Ulang Konsumen pada Coffeeville-Oishi Pan Magelang","type":"article-journal","volume":"2"},"locator":"151","uris":["http://www.mendeley.com/documents/?uuid=e49b0c8e-2d56-4067-bcfc-dbf9c2445859"]}],"mendeley":{"formattedCitation":"Budi Lestari and Ivo Novitaningtyas, “Pengaruh Variasi Produk Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Pada Coffeeville-Oishi Pan Magelang,” <i>Jurnal Nasional Manajemen Pemasaran & SDM</i> 2, no. 3 (2021): 151.","plainTextFormattedCitation":"Budi Lestari and Ivo Novitaningtyas, “Pengaruh Variasi Produk Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Pada Coffeeville-Oishi Pan Magelang,” Jurnal Nasional Manajemen Pemasaran & SDM 2, no. 3 (2021): 151.","previouslyFormattedCitation":"Budi Lestari and Ivo Novitaningtyas, “Pengaruh Variasi Produk Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Pada Coffeeville-Oishi Pan Magelang,” <i>Jurnal Nasional Manajemen Pemasaran & SDM</i> 2, no. 3 (2021): 151."},"properties":{"noteIndex":6},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Budi Lestari and Ivo Novitaningtyas, “Pengaruh Variasi Produk Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Pada Coffeeville-Oishi Pan Magelang,” Jurnal Nasional Manajemen Pemasaran & SDM 2, no. 3 (2021): 151.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Industri kuliner setiap tahunnya selalu mengalami perubahan yang sangat dinamis mulai dari produkyang dihasilkan hingga konsep tempat hal ini yang menyebabkan ketatnya persaingan didalam industri kulinerpada saat ini. Dari berbagai macam bisnis industri kuliner, cafe menjadi salah satu bisnis industri kuliner yangbanyak diminati oleh penggiat usaha dan juga konsumen dikarenakan berbagai factor. Untuk memenangkanpersaingan dalam usaha cafe, salah satunya adalah dengan memiliki tingkat minat beli ulang yang tinggi. Minatbeli yang tinggi dapat dipengaruhi dengan kualitas produk yang baik dan juga suasana cafe yang nyaman. Padakenyataannya, tidak semua usaha cafe mempunyai tingkat minat beli ulang yang tinggi termasuk CafePortobello Sumurboto Semarang. Penelitian ini bertujuan untuk mengetahui pengaruh antara kualitas produkdan suasana cafe terhadap minat beli ulang konsumen Cafe portobello Sumurboto Semarang. Tipe yangdigunakan pada penelitian ini adalah tipe peneltian explanatory research dan Teknik pengambilan sampel padapenelitian ini adalah non probability sampling. sampel yang digunakan adalah 100 konsumen yang pernahmelakukan aktivitas pembelian produk apapun pada Cafe Portobello Sumurboto Semarang. Pengujian analisisdata regresi menggunakan aplikasi SPSS 25.0. Hasil penelitian ini menunjukkan kualitas produk berpengaruhpositif dan signifikan terhadap minat beli ulang, suasana cafe berpengaruh positif dan signifikan terhadap minatbeli ulang dan kualitas produk dan suasana cafe berpengaruh positif dan signifikan terhadap minat beli ulang.","author":[{"dropping-particle":"","family":"Purnawarman","given":"Aditya Farhan","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Hermani","given":"Agus","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Pradhanawati","given":"Ari","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmu Administrasi Bisnis","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2022"]]},"page":"109-117","title":"Pengaruh Kualitas Produk dan Suasana Cafe terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang)","type":"article-journal","volume":"11"},"locator":"110","uris":["http://www.mendeley.com/documents/?uuid=2aeaa74e-ffeb-4e07-83ca-d8e0138f4e88"]}],"mendeley":{"formattedCitation":"Aditya Farhan Purnawarman, Agus Hermani, and Ari Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” <i>Jurnal Ilmu Administrasi Bisnis</i> 11, no. 1 (2022): 110.","plainTextFormattedCitation":"Aditya Farhan Purnawarman, Agus Hermani, and Ari Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” Jurnal Ilmu Administrasi Bisnis 11, no. 1 (2022): 110.","previouslyFormattedCitation":"Aditya Farhan Purnawarman, Agus Hermani, and Ari Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” <i>Jurnal Ilmu Administrasi Bisnis</i> 11, no. 1 (2022): 110."},"properties":{"noteIndex":7},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Aditya Farhan Purnawarman, Agus Hermani, and Ari Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” Jurnal Ilmu Administrasi Bisnis 11, no. 1 (2022): 110.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Aprilianto","given":"Bayu","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Welsa","given":"Henny","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Udayana","given":"Ida Bagus Nyoman","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Widya Manajemen","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2022"]]},"page":"1-11","title":"Pengaruh Commitment, Trust terhadap Customer Satisfaction dan Customer Loyalty","type":"article-journal","volume":"4"},"locator":"2","uris":["http://www.mendeley.com/documents/?uuid=f1816fee-446c-4344-8671-867e78662c7a"]}],"mendeley":{"formattedCitation":"Bayu Aprilianto, Henny Welsa, and Ida Bagus Nyoman Udayana, “Pengaruh Commitment, Trust Terhadap Customer Satisfaction Dan Customer Loyalty,” <i>Widya Manajemen</i> 4, no. 1 (2022): 2.","plainTextFormattedCitation":"Bayu Aprilianto, Henny Welsa, and Ida Bagus Nyoman Udayana, “Pengaruh Commitment, Trust Terhadap Customer Satisfaction Dan Customer Loyalty,” Widya Manajemen 4, no. 1 (2022): 2.","previouslyFormattedCitation":"Bayu Aprilianto, Henny Welsa, and Ida Bagus Nyoman Udayana, “Pengaruh Commitment, Trust Terhadap Customer Satisfaction Dan Customer Loyalty,” <i>Widya Manajemen</i> 4, no. 1 (2022): 2."},"properties":{"noteIndex":8},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Bayu Aprilianto, Henny Welsa, and Ida Bagus Nyoman Udayana, “Pengaruh Commitment, Trust Terhadap Customer Satisfaction Dan Customer Loyalty,” Widya Manajemen 4, no. 1 (2022): 2.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"ISSN":"2355-9357","abstract":"ABSTRAK Perkembangan bisnis kuliner di kota Bandung menjadikan kota bandung sebagai salah satu sentra bisnis terbesar di Jawa Barat dengan pertumbuhan kafe yang makin bertambah tiap tahunnya. Salah satu kafe di Bandung yang pengunjungnya terus meningkat tiap tahunnya yaitu One Eighty Coffee. Peningkatan tersebut dikarenakan One Eighty Coffee menyediakan fasilitas pada pengunjung yang dapat menciptakan Customer Experience, antara lain dengan menawarkan suasana yang nyaman, desain kafe yang menarik, dan pelayanan yang di berikan kafe. Penelitian ini bertujuan untuk mengetahui pengaruh Customer Experience terhadap minat beli ulang pada One Eighty Coffee Bandung.Metode yang digunakan dalam penelitian ini adalah metode kuantitatif deskriptif. Jenis data yang dibutuhkan untuk penelitian adalah data primer dan sekunder. Pengambilan sampel dilakukan dengan metode Non probability sampling jenis purposive sampling, melibatkan 100 orang responden. Teknik analisis data menggunakan analisis deskriptif dan analisis regresi linier sederhana. Pengolahan data yang digunakan untuk penelitian ini yaitu SPSS.Berdasarkan hasil penelitian menunjukkan bahwa tanggapan responden terhadap variabel Customer Experience dengan dimensi sense, feel, think, act, dan relate berada dalam kategori baik. Tanggapan responden terhadap minat beli Ulang pada kafe One Eighty Coffee Bandung masuk dalam kategori baik. Hasil penelitian juga menunjukkan bahwa Customer Experience berpengaruh secara signifikan terhadap minat beli ulang. Kata kunci: Customers experience, minat beli ulang. ABSTRACT The growth of culinary business in Bandung makes Bandung one of the biggest business centers in West Java, which cafÃ© business is growing every year. One of the cafÃ© in bandung that always has raise their customers every year is One Eighty Coffee. This growth happening because One Eighty Coffee offers great facilities to their customers that can made customer experience, for example offers comfy environment, attractive cafÃ© design, and great service. This research aims to understand the influence of customer experience to repeat purchasing intention in One Eighty Coffee Bandung. This is a descriptive research using quantitative method with primary and secondary data. This research uses a purposive sampling type of non probability sampling with 100 respondents. Data were analyzed using descriptive analysis and simple linear regression analysis The result of this research showed that respondent response to…","author":[{"dropping-particle":"","family":"Ailudin","given":"Mardian","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Sari","given":"Devilia","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"e-Proceeding of ManagementP","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2019"]]},"page":"1050-1057","title":"Pengaruh Customer Experience Terhadap Minat Beli Ulang (studi Pada Pelanggan One Eighty Coffee Bandung)","type":"article-journal","volume":"6"},"locator":"1056","uris":["http://www.mendeley.com/documents/?uuid=49875c94-3bfc-4258-be47-e1b44d90e4de"]}],"mendeley":{"formattedCitation":"Mardian Ailudin and Devilia Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” <i>E-Proceeding of ManagementP</i> 6, no. 1 (2019): 1056.","plainTextFormattedCitation":"Mardian Ailudin and Devilia Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” E-Proceeding of ManagementP 6, no. 1 (2019): 1056.","previouslyFormattedCitation":"Mardian Ailudin and Devilia Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” <i>E-Proceeding of ManagementP</i> 6, no. 1 (2019): 1056."},"properties":{"noteIndex":9},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Mardian Ailudin and Devilia Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” E-Proceeding of ManagementP 6, no. 1 (2019): 1056.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Munwaroh","given":"Umul Latifatul","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Riptiono","given":"Sulis","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmiah Mahasiswa Manajemen, Bisnis dan Akuntansi (JIMMBA)","id":"ITEM-1","issue":"5","issued":{"date-parts":[["2021"]]},"page":"1030-1046","title":"Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi","type":"article-journal","volume":"3"},"locator":"1043","uris":["http://www.mendeley.com/documents/?uuid=2b26a303-6f67-4088-a8b1-d92aa6b79bdc"]}],"mendeley":{"formattedCitation":"Umul Latifatul Munwaroh and Sulis Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” <i>Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA)</i> 3, no. 5 (2021): 1043.","plainTextFormattedCitation":"Umul Latifatul Munwaroh and Sulis Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA) 3, no. 5 (2021): 1043.","previouslyFormattedCitation":"Umul Latifatul Munwaroh and Sulis Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” <i>Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA)</i> 3, no. 5 (2021): 1043."},"properties":{"noteIndex":10},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Umul Latifatul Munwaroh and Sulis Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA) 3, no. 5 (2021): 1043.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Perubahan dan perkembangan masyarakat mengakibatkan masyarakat lebih menginginkan sesuatu yang praktis dalam segala hal, termasuk makanan yang akan dikonsumsi. Masyarakat kadang jenuh dengan konsumsi makanan sehari-hari dan mengiginkan sesuatu yang berbeda.Hal ini dilihat dari sisi bisnis oleh para produsen produk makanan, termasuk untuk produk roti. Beberapa produsen yang menciptakan produk roti banyak bermunculan dalam pasar, roti yang mempunyai ciri khas rasa dan bentuk masing-masing seperti yang dihasilkan oleh produsen roti yang terkenal di Yogyakarta.Khususnya Breadtalk menampilkan inovasi yang diharapkan mampu menarik konsumen/pasar yang dituju supaya bersedia membeli produk yang ditawarkannya. Penelitian ini bertujuan untuk mengetahui pengaruh keragaman produk(X1), harga(X2), dan customer experience (X3) terhadap pembelian ulang produk (Y) roti Breadtalk. Analisis data menggunakan metode kuantitatif dengan SPSS. Jenis penelitian menggunakan alat analisis regresi linier berganda. Populasi dalam penelitian ini adalah seluruh mahasiswa Universitas Negeri Yogyakarta. Sampel diambil dari mahasiswa fakultas ekonomi sebanyak 100 responden.Hasil penelitian menunjukkan bahwa customer experience berpengruh positif terhadap pembelian ulang roti Breadtalk. Manajemen Breadtalk sebaiknya mempertahankan dan meningkatkan keragaman produk, harga dan customer experience sehingga pembelian ulang konsumen lebih meningkat lagi.","author":[{"dropping-particle":"","family":"Rahmawaty","given":"Penny","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmu Manajemen","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2015"]]},"page":"89-98","title":"Pengaruh Variasi Produk, Harga, Dan Customer Experience Terhadap Keputusan Pembelian Ulang Roti Breadtalk Yogyakarta","type":"article-journal","volume":"12"},"locator":"97","uris":["http://www.mendeley.com/documents/?uuid=c0696754-65aa-410c-8cf6-7614be775c18"]}],"mendeley":{"formattedCitation":"Penny Rahmawaty, “Pengaruh Variasi Produk, Harga, Dan Customer Experience Terhadap Keputusan Pembelian Ulang Roti Breadtalk Yogyakarta,” <i>Jurnal Ilmu Manajemen</i> 12, no. 1 (2015): 97.","plainTextFormattedCitation":"Penny Rahmawaty, “Pengaruh Variasi Produk, Harga, Dan Customer Experience Terhadap Keputusan Pembelian Ulang Roti Breadtalk Yogyakarta,” Jurnal Ilmu Manajemen 12, no. 1 (2015): 97.","previouslyFormattedCitation":"Penny Rahmawaty, “Pengaruh Variasi Produk, Harga, Dan Customer Experience Terhadap Keputusan Pembelian Ulang Roti Breadtalk Yogyakarta,” <i>Jurnal Ilmu Manajemen</i> 12, no. 1 (2015): 97."},"properties":{"noteIndex":11},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Penny Rahmawaty, “Pengaruh Variasi Produk, Harga, Dan Customer Experience Terhadap Keputusan Pembelian Ulang Roti Breadtalk Yogyakarta,” Jurnal Ilmu Manajemen 12, no. 1 (2015): 97.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Indriati","given":"Ari","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Fitriana","given":"Nita","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Menata","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2022"]]},"page":"1-6","title":"Pengaruh Kualitas Layanan, Persepsi Nilai, Customer Experience terhadap Kepuasan Pelanggan Sate Klathak Pak Pong","type":"article-journal","volume":"1"},"locator":"5","uris":["http://www.mendeley.com/documents/?uuid=f170f578-3238-4902-a420-76669a037ba8"]}],"mendeley":{"formattedCitation":"Ari Indriati and Nita Fitriana, “Pengaruh Kualitas Layanan, Persepsi Nilai, Customer Experience Terhadap Kepuasan Pelanggan Sate Klathak Pak Pong,” <i>Jurnal Menata</i> 1, no. 1 (2022): 5.","plainTextFormattedCitation":"Ari Indriati and Nita Fitriana, “Pengaruh Kualitas Layanan, Persepsi Nilai, Customer Experience Terhadap Kepuasan Pelanggan Sate Klathak Pak Pong,” Jurnal Menata 1, no. 1 (2022): 5.","previouslyFormattedCitation":"Ari Indriati and Nita Fitriana, “Pengaruh Kualitas Layanan, Persepsi Nilai, Customer Experience Terhadap Kepuasan Pelanggan Sate Klathak Pak Pong,” <i>Jurnal Menata</i> 1, no. 1 (2022): 5."},"properties":{"noteIndex":12},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Ari Indriati and Nita Fitriana, “Pengaruh Kualitas Layanan, Persepsi Nilai, Customer Experience Terhadap Kepuasan Pelanggan Sate Klathak Pak Pong,” Jurnal Menata 1, no. 1 (2022): 5.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"ISSN":"2337-6078","abstract":"Kualitas layanan adalah prioritas dalam menjaga hubungan bisnis dengan penyedia layanan dan konsumen. Dengan  meningkatkan  kualitas  layanan  dapat  menumbuhkan  kepuasan  pelanggan,  sehingga  konsumen akan  membeli  produk  yang  sama  di  perusahaan.  Dalam  penelitian  ini,  tujuannya  adalah  untuk  mencari pengaruh  kualitas  layanan  terhadap niat  pembelian kembali,  pengaruh kualitas layanan terhadap  kepuasan pelanggan,   dan   pengaruh   kepuasan   pelanggan   terhadap   minat   pembelian   kembali   pada   pengguna transportasi e-Bike Migo di Surabaya. Kuantitatif deskriptif digunakan sebagai metode penelitian. Populasi yang  diambil  adalah  378.Sampel  berjumlah  182.  Dalam  penelitian  ini menggunakan teknik  pengumpulan data dengan kuesioner dan dianalisis dengan analisis jalur. Berdasarkan hasil penelitian ini dapat memiliki pengaruh meminta  konsumen terhadap  kualitas  barang  dan memberikan  kepuasan kepada  konsumen  yang membeli produk dan ada pengaruh terhadap minat beli ulang pemilik Migo di Surabaya","author":[{"dropping-particle":"","family":"Wulandari","given":"Septian","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Marlena","given":"Novi","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Pendidikan Tata Niaga (JPTN)","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2020"]]},"page":"791-797","title":"Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya","type":"article-journal","volume":"8"},"locator":"796","uris":["http://www.mendeley.com/documents/?uuid=308fd87f-9648-44ce-9842-36afe9452788"]}],"mendeley":{"formattedCitation":"Septian Wulandari and Novi Marlena, “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya,” <i>Jurnal Pendidikan Tata Niaga (JPTN)</i> 8, no. 2 (2020): 796.","plainTextFormattedCitation":"Septian Wulandari and Novi Marlena, “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya,” Jurnal Pendidikan Tata Niaga (JPTN) 8, no. 2 (2020): 796.","previouslyFormattedCitation":"Septian Wulandari and Novi Marlena, “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya,” <i>Jurnal Pendidikan Tata Niaga (JPTN)</i> 8, no. 2 (2020): 796."},"properties":{"noteIndex":13},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Septian Wulandari and Novi Marlena, “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya,” Jurnal Pendidikan Tata Niaga (JPTN) 8, no. 2 (2020): 796.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"The aim of this study is to analyse the effects of the product quality, the service quality, and the brand image towards consumers' repurchase intention of Nike running shoes by using customer's satisfaction as this study's mediator variable (intervening) of Nike running consumers in Semarang. The quality of Nike running shoes is what attracts the consumers to repurchase another Nike shoes as well as what satisfies them. The strategy used by Nike to maintain its brand image is to do innovations by developing design and material to create an excellent running shoes product. A company which is able to maintain its service quality is of course able to maintain its consumers by constantly making them satisfied by its products. The sample of this study is taken using non probability sampling, which are the people who have previously bought Nike running shoes in Semarang. Data are collected of 150 Nike running shoes consumers with questionnaire technique. This study uses maximum likelihood as an analysis method by using Amos program version 22.0. The analysis results show that the product quality, the service quality, and the brand image have positive and significant impacts on consumers' satisfaction. The product quality and the service quality have negative and insignificant impacts on consumers' repurchase intention. The brand image has positive and significant impacts on consumers' repurchase intention. While the brand image has negative and insignificant impacts on consumers' repurchase intention.","author":[{"dropping-particle":"","family":"Ramadhan","given":"Afif Ghafar","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Santosa","given":"Suryono Budi","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Diponegoro Journal of Management","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2017"]]},"page":"1-12","title":"Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, dan Citra Merek terhadap Minat Beli Ulang pada Sepatu Nike Running di Semarang melalui Kepuasan Pelanggan sebagai Variabel Intervening","type":"article-journal","volume":"6"},"locator":"9-10","uris":["http://www.mendeley.com/documents/?uuid=12cd3ec2-7a91-46dc-892b-4c15e43ad235"]}],"mendeley":{"formattedCitation":"Afif Ghafar Ramadhan and Suryono Budi Santosa, “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening,” <i>Diponegoro Journal of Management</i> 6, no. 1 (2017): 9–10.","plainTextFormattedCitation":"Afif Ghafar Ramadhan and Suryono Budi Santosa, “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening,” Diponegoro Journal of Management 6, no. 1 (2017): 9–10.","previouslyFormattedCitation":"Afif Ghafar Ramadhan and Suryono Budi Santosa, “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening,” <i>Diponegoro Journal of Management</i> 6, no. 1 (2017): 9–10."},"properties":{"noteIndex":14},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Afif Ghafar Ramadhan and Suryono Budi Santosa, “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening,” Diponegoro Journal of Management 6, no. 1 (2017): 9–10.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Natawibawa","given":"I Wayan Yeremia","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Irianto","given":"Gugus","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Roekhudin","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmiah Administrasi Publik","id":"ITEM-1","issue":"4","issued":{"date-parts":[["2018"]]},"page":"310-319","title":"Theory of Reasoned Action sebagai Prediktor Whistleblowing Intention Pengelola Keuangan di Institusi Pendidikan","type":"article-journal","volume":"4"},"locator":"313","uris":["http://www.mendeley.com/documents/?uuid=71c142ec-899e-49d5-b3e1-83f6fe6707f0"]}],"mendeley":{"formattedCitation":"I Wayan Yeremia Natawibawa, Gugus Irianto, and Roekhudin, “Theory of Reasoned Action Sebagai Prediktor Whistleblowing Intention Pengelola Keuangan Di Institusi Pendidikan,” <i>Jurnal Ilmiah Administrasi Publik</i> 4, no. 4 (2018): 313.","plainTextFormattedCitation":"I Wayan Yeremia Natawibawa, Gugus Irianto, and Roekhudin, “Theory of Reasoned Action Sebagai Prediktor Whistleblowing Intention Pengelola Keuangan Di Institusi Pendidikan,” Jurnal Ilmiah Administrasi Publik 4, no. 4 (2018): 313.","previouslyFormattedCitation":"I Wayan Yeremia Natawibawa, Gugus Irianto, and Roekhudin, “Theory of Reasoned Action Sebagai Prediktor Whistleblowing Intention Pengelola Keuangan Di Institusi Pendidikan,” <i>Jurnal Ilmiah Administrasi Publik</i> 4, no. 4 (2018): 313."},"properties":{"noteIndex":15},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�I Wayan Yeremia Natawibawa, Gugus Irianto, and Roekhudin, “Theory of Reasoned Action Sebagai Prediktor Whistleblowing Intention Pengelola Keuangan Di Institusi Pendidikan,” Jurnal Ilmiah Administrasi Publik 4, no. 4 (2018): 313.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Natawibawa","given":"I Wayan Yeremia","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Irianto","given":"Gugus","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Roekhudin","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmiah Administrasi Publik","id":"ITEM-1","issue":"4","issued":{"date-parts":[["2018"]]},"page":"310-319","title":"Theory of Reasoned Action sebagai Prediktor Whistleblowing Intention Pengelola Keuangan di Institusi Pendidikan","type":"article-journal","volume":"4"},"locator":"314","uris":["http://www.mendeley.com/documents/?uuid=71c142ec-899e-49d5-b3e1-83f6fe6707f0"]}],"mendeley":{"formattedCitation":"Natawibawa, Irianto, and Roekhudin, 314.","manualFormatting":"I Wayan Yeremia Natawibawa, Gugus Irianto, and Roekhudin, “Theory of Reasoned Action Sebagai Prediktor Whistleblowing Intention Pengelola Keuangan Di Institusi Pendidikan,” Jurnal Ilmiah Administrasi Publik 4, no. 4 (2018): 314.","plainTextFormattedCitation":"Natawibawa, Irianto, and Roekhudin, 314.","previouslyFormattedCitation":"Natawibawa, Irianto, and Roekhudin, 314."},"properties":{"noteIndex":16},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�I Wayan Yeremia Natawibawa, Gugus Irianto, and Roekhudin, “Theory of Reasoned Action Sebagai Prediktor Whistleblowing Intention Pengelola Keuangan Di Institusi Pendidikan,” Jurnal Ilmiah Administrasi Publik 4, no. 4 (2018): 314.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Sugiyono","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"id":"ITEM-1","issued":{"date-parts":[["2013"]]},"publisher":"Alfabeta","publisher-place":"Bandung","title":"Metode Penelitian Kuantitatif Dan R&D","type":"book"},"locator":"72","uris":["http://www.mendeley.com/documents/?uuid=15d7f248-f6aa-4cee-bae2-630b4aa83123"]}],"mendeley":{"formattedCitation":"Sugiyono, <i>Metode Penelitian Kuantitatif Dan R&D</i> (Bandung: Alfabeta, 2013), 72.","manualFormatting":"Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 13.","plainTextFormattedCitation":"Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 72.","previouslyFormattedCitation":"Sugiyono, <i>Metode Penelitian Kuantitatif Dan R&D</i> (Bandung: Alfabeta, 2013), 72."},"properties":{"noteIndex":17},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 13.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Sugiyono","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"id":"ITEM-1","issued":{"date-parts":[["2013"]]},"publisher":"Alfabeta","publisher-place":"Bandung","title":"Metode Penelitian Kuantitatif Dan R&D","type":"book"},"locator":"72","uris":["http://www.mendeley.com/documents/?uuid=15d7f248-f6aa-4cee-bae2-630b4aa83123"]}],"mendeley":{"formattedCitation":"Sugiyono, 72.","manualFormatting":" Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 72.","plainTextFormattedCitation":"Sugiyono, 72.","previouslyFormattedCitation":"Sugiyono, 72."},"properties":{"noteIndex":18},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 72.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Sugiyono","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"id":"ITEM-1","issued":{"date-parts":[["2013"]]},"publisher":"Alfabeta","publisher-place":"Bandung","title":"Metode Penelitian Kuantitatif Dan R&D","type":"book"},"locator":"81","uris":["http://www.mendeley.com/documents/?uuid=15d7f248-f6aa-4cee-bae2-630b4aa83123"]}],"mendeley":{"formattedCitation":"Sugiyono, 81.","manualFormatting":" Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 81.","plainTextFormattedCitation":"Sugiyono, 81.","previouslyFormattedCitation":"Sugiyono, 81."},"properties":{"noteIndex":19},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 81.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Industri kuliner setiap tahunnya selalu mengalami perubahan yang sangat dinamis mulai dari produkyang dihasilkan hingga konsep tempat hal ini yang menyebabkan ketatnya persaingan didalam industri kulinerpada saat ini. Dari berbagai macam bisnis industri kuliner, cafe menjadi salah satu bisnis industri kuliner yangbanyak diminati oleh penggiat usaha dan juga konsumen dikarenakan berbagai factor. Untuk memenangkanpersaingan dalam usaha cafe, salah satunya adalah dengan memiliki tingkat minat beli ulang yang tinggi. Minatbeli yang tinggi dapat dipengaruhi dengan kualitas produk yang baik dan juga suasana cafe yang nyaman. Padakenyataannya, tidak semua usaha cafe mempunyai tingkat minat beli ulang yang tinggi termasuk CafePortobello Sumurboto Semarang. Penelitian ini bertujuan untuk mengetahui pengaruh antara kualitas produkdan suasana cafe terhadap minat beli ulang konsumen Cafe portobello Sumurboto Semarang. Tipe yangdigunakan pada penelitian ini adalah tipe peneltian explanatory research dan Teknik pengambilan sampel padapenelitian ini adalah non probability sampling. sampel yang digunakan adalah 100 konsumen yang pernahmelakukan aktivitas pembelian produk apapun pada Cafe Portobello Sumurboto Semarang. Pengujian analisisdata regresi menggunakan aplikasi SPSS 25.0. Hasil penelitian ini menunjukkan kualitas produk berpengaruhpositif dan signifikan terhadap minat beli ulang, suasana cafe berpengaruh positif dan signifikan terhadap minatbeli ulang dan kualitas produk dan suasana cafe berpengaruh positif dan signifikan terhadap minat beli ulang.","author":[{"dropping-particle":"","family":"Purnawarman","given":"Aditya Farhan","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Hermani","given":"Agus","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Pradhanawati","given":"Ari","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmu Administrasi Bisnis","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2022"]]},"page":"109-117","title":"Pengaruh Kualitas Produk dan Suasana Cafe terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang)","type":"article-journal","volume":"11"},"locator":"112","uris":["http://www.mendeley.com/documents/?uuid=2aeaa74e-ffeb-4e07-83ca-d8e0138f4e88"]}],"mendeley":{"formattedCitation":"Purnawarman, Hermani, and Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” 112.","manualFormatting":" Aditya Farhan Purnawarman, Agus Hermani, and Ari Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” Jurnal Ilmu Administrasi Bisnis 11, no. 1 (2022): 112.","plainTextFormattedCitation":"Purnawarman, Hermani, and Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” 112.","previouslyFormattedCitation":"Purnawarman, Hermani, and Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” 112."},"properties":{"noteIndex":20},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Aditya Farhan Purnawarman, Agus Hermani, and Ari Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” Jurnal Ilmu Administrasi Bisnis 11, no. 1 (2022): 112.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Sugiyono","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"id":"ITEM-1","issued":{"date-parts":[["2013"]]},"publisher":"Alfabeta","publisher-place":"Bandung","title":"Metode Penelitian Kuantitatif Dan R&D","type":"book"},"locator":"142","uris":["http://www.mendeley.com/documents/?uuid=15d7f248-f6aa-4cee-bae2-630b4aa83123"]}],"mendeley":{"formattedCitation":"Sugiyono, <i>Metode Penelitian Kuantitatif Dan R&D</i>, 142.","manualFormatting":" Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 142.","plainTextFormattedCitation":"Sugiyono, Metode Penelitian Kuantitatif Dan R&D, 142.","previouslyFormattedCitation":"Sugiyono, <i>Metode Penelitian Kuantitatif Dan R&D</i>, 142."},"properties":{"noteIndex":21},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 142.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Sugiyono","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"id":"ITEM-1","issued":{"date-parts":[["2013"]]},"publisher":"Alfabeta","publisher-place":"Bandung","title":"Metode Penelitian Kuantitatif Dan R&D","type":"book"},"locator":"93","uris":["http://www.mendeley.com/documents/?uuid=15d7f248-f6aa-4cee-bae2-630b4aa83123"]}],"mendeley":{"formattedCitation":"Sugiyono, 93.","manualFormatting":" Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 93.","plainTextFormattedCitation":"Sugiyono, 93.","previouslyFormattedCitation":"Sugiyono, 93."},"properties":{"noteIndex":22},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Sugiyono, Metode Penelitian Kuantitatif Dan R&D (Bandung: Alfabeta, 2013), 93.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Ghozali","given":"Imam","non-dropping-particle":"","parse-names":false,"suffix":""}],"id":"ITEM-1","issued":{"date-parts":[["2011"]]},"publisher":"Badan Penerbit Universitas Diponegoro","publisher-place":"Semarang","title":"Aplikasi Analisis Multivariate dengan program IBM SPSS 19","type":"book"},"locator":"52","uris":["http://www.mendeley.com/documents/?uuid=5082fab4-93d0-4b86-a783-a385f0d1b1fc"]}],"mendeley":{"formattedCitation":"Imam Ghozali, <i>Aplikasi Analisis Multivariate Dengan Program IBM SPSS 19</i> (Semarang: Badan Penerbit Universitas Diponegoro, 2011), 52.","plainTextFormattedCitation":"Imam Ghozali, Aplikasi Analisis Multivariate Dengan Program IBM SPSS 19 (Semarang: Badan Penerbit Universitas Diponegoro, 2011), 52.","previouslyFormattedCitation":"Imam Ghozali, <i>Aplikasi Analisis Multivariate Dengan Program IBM SPSS 19</i> (Semarang: Badan Penerbit Universitas Diponegoro, 2011), 52."},"properties":{"noteIndex":23},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Imam Ghozali, Aplikasi Analisis Multivariate Dengan Program IBM SPSS 19 (Semarang: Badan Penerbit Universitas Diponegoro, 2011), 52.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Ghozali","given":"Imam","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Latan","given":"Hengky","non-dropping-particle":"","parse-names":false,"suffix":""}],"edition":"Edisi ke-2","id":"ITEM-1","issued":{"date-parts":[["2014"]]},"publisher":"Badan Penerbit Universitas Diponegoro","publisher-place":"Semarang","title":"Konsep, Teknik, Aplikasi Menggunakan Smart Pls 3.0 Untuk Penelitian Empiris","type":"book"},"locator":"5","uris":["http://www.mendeley.com/documents/?uuid=fea9e81f-b483-40d9-9dc6-e5e2c155c84c"]}],"mendeley":{"formattedCitation":"Imam Ghozali and Hengky Latan, <i>Konsep, Teknik, Aplikasi Menggunakan Smart Pls 3.0 Untuk Penelitian Empiris</i>, Edisi ke-2 (Semarang: Badan Penerbit Universitas Diponegoro, 2014), 5.","plainTextFormattedCitation":"Imam Ghozali and Hengky Latan, Konsep, Teknik, Aplikasi Menggunakan Smart Pls 3.0 Untuk Penelitian Empiris, Edisi ke-2 (Semarang: Badan Penerbit Universitas Diponegoro, 2014), 5.","previouslyFormattedCitation":"Imam Ghozali and Hengky Latan, <i>Konsep, Teknik, Aplikasi Menggunakan Smart Pls 3.0 Untuk Penelitian Empiris</i>, Edisi ke-2 (Semarang: Badan Penerbit Universitas Diponegoro, 2014), 5."},"properties":{"noteIndex":24},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Imam Ghozali and Hengky Latan, Konsep, Teknik, Aplikasi Menggunakan Smart Pls 3.0 Untuk Penelitian Empiris, Edisi ke-2 (Semarang: Badan Penerbit Universitas Diponegoro, 2014), 5.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Penelitian ini melibatkan pegawai Pegawai Dinas Pekerjaan Umum, Penataan Ruang dan Perumahan Rakyat Provinsi Kalimantan Timur. Dalam penelitian ini, untuk melihat kinerja pegawai digunakan sampel 69 responden. Tujuan yang ingin dicapai dalam penelitian ini adalah Mengetahui dan menganalisis pengaruh motivasi berprestasi dan prosedur kerja terhadap komitmen afektif dan kinerja pegawai Pegawai Dinas Pekerjaan Umum, Penataan Ruang dan Perumahan Rakyat Provinsi Kalimantan Timur. Adapun analisis data yang dipergunakan sang penulis ialah Structural Equation model (SEM). Pengujian hipotesis dilakukan menggunakan analisis multivariate yang dijalankan melalui program SmartPLS. Analisis data melalui partial Least Square (PLS) dilakukan melalui dua tahap, yaitu: Pertama, Menilai outer model atau model pengukuran. Kedua, evaluasi model internal atau model struktural. Dampak penelitian menunjukkan bahwa motivasi berprestasi berpengaruh positif dan signifikan terhadap komitmen emosional, mekanisme kerja berpengaruh positif dan signifikan terhadap komitmen emosional, motivasi berprestasi berpengaruh positif dan tidak signifikan terhadap kinerja karyawan, dan mekanisme kerja berpengaruh positif dan tidak signifikan terhadap kinerja karyawan. Dampak positif dan signifikan, komitmen emosional memiliki dampak positif dan sangat penting bagi kinerja karyawan","author":[{"dropping-particle":"","family":"Subagio","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Ilmu Sosial Dan Pendidikan","id":"ITEM-1","issue":"3","issued":{"date-parts":[["2019"]]},"page":"209-222","title":"Jurnal Ilmu Sosial dan Pendidikan","type":"article-journal","volume":"3"},"locator":"271","uris":["http://www.mendeley.com/documents/?uuid=839e8f54-f23c-4b4e-b5a4-2ad8c788b8e9"]}],"mendeley":{"formattedCitation":"Subagio, “Jurnal Ilmu Sosial Dan Pendidikan,” <i>Ilmu Sosial Dan Pendidikan</i> 3, no. 3 (2019): 271.","plainTextFormattedCitation":"Subagio, “Jurnal Ilmu Sosial Dan Pendidikan,” Ilmu Sosial Dan Pendidikan 3, no. 3 (2019): 271.","previouslyFormattedCitation":"Subagio, “Jurnal Ilmu Sosial Dan Pendidikan,” <i>Ilmu Sosial Dan Pendidikan</i> 3, no. 3 (2019): 271."},"properties":{"noteIndex":25},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Subagio, “Jurnal Ilmu Sosial Dan Pendidikan,” Ilmu Sosial Dan Pendidikan 3, no. 3 (2019): 271.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Usaha kuliner memang tidak pernah mati. Setiap hari manusia membutuhkan makan dan minum. Dewasa ini, dalam pemenuhan kebutuhan akan makan dan minum, tidak hanya untuk mengenyangkan dan menghilangkan haus saja. Interaksi dan sosialisasi. Sehingga, ditangkap oleh pelaku bisnis untuk mengembangkan konsep kafe dan warung kopi, dimana pengunjung tidak hanya sekedar memenuhi kebutuhan makan dan minum mereka, namun lengkap dengan menikmati suasana, berinteraksi, bertemu dengan teman, serta fasilitas lain seperti tersedianya WIFI sehingga pengunjung akan merasa betah seiring dengan meningkatnya kebutuhan masyarakat akan internet.","author":[{"dropping-particle":"","family":"Nikmah","given":"Farika","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Syariah Paper Accounting FEB UMS","id":"ITEM-1","issued":{"date-parts":[["2015"]]},"page":"636-642","title":"Keberadaan Kafe, Warung Kopi, Dan Pergeseran Gaya Hidup","type":"article-journal"},"locator":"637","uris":["http://www.mendeley.com/documents/?uuid=3a0925a3-4c34-4e56-a619-85ee180dbfa2"]}],"mendeley":{"formattedCitation":"Farika Nikmah, “Keberadaan Kafe, Warung Kopi, Dan Pergeseran Gaya Hidup,” <i>Syariah Paper Accounting FEB UMS</i>, 2015, 637.","plainTextFormattedCitation":"Farika Nikmah, “Keberadaan Kafe, Warung Kopi, Dan Pergeseran Gaya Hidup,” Syariah Paper Accounting FEB UMS, 2015, 637.","previouslyFormattedCitation":"Farika Nikmah, “Keberadaan Kafe, Warung Kopi, Dan Pergeseran Gaya Hidup,” <i>Syariah Paper Accounting FEB UMS</i>, 2015, 637."},"properties":{"noteIndex":26},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Farika Nikmah, “Keberadaan Kafe, Warung Kopi, Dan Pergeseran Gaya Hidup,” Syariah Paper Accounting FEB UMS, 2015, 637.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"ABSTRAK Tujuan penelitian ini adalah Untuk mengetahui pengaruh orientasi kewirausahaan, inovasi produk, keunggulan bersaing secara simultan terhadap kinerja pemasaran dan pengaruh orientasi kewirausahaan, inovasi produk, keunggulan bersaing secara parsial terhadap kinerja pemasaran. Jenis penelitian ini adalah explanatory research. Penelitian ini dilakukan pada usaha cengkeh di pulau Bawean. Sampel dalam penelitian ini adalah seluruh pengusaha cengkeh di pulau Bawean berjumlah 50 orang dengan teknik sampling sensus. Variabel orientasi kewirausahaan, inovasi produk dan keunggulan bersaing berpengaruh secara simultan terhadap kinerja pemasaran usaha cengkeh di Bawean. Variabel orientasi kewirausahaan, inovasi produk dan keunggulan bersaing secara parsial berpengaruh terhadap kinerja pemasaran usaha cengkeh di Bawean. ABSTRACT Target of this research is to know influence businessman oriented, product innovation, excellence compete by simultan to marketing performance and influence businessman oriented, product innovation, excellence compete by parsial to marketing performance. This Research type is research explanatory. This research done at effort clove in Bawean island. Sampel in this research is all entrepreneur of clove in Bawean island amount to 50 people with census sampling technique. Variable businessman oriented, product innovation and excellence compete to have an effect by simultan to performance marketing of clove effort in Bawean. Variable businessman oriented, product innovation and excellence compete by parsial have an effect to performance marketing of clove effort in Bawean.","author":[{"dropping-particle":"","family":"Jaber","given":"La","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Basalamah","given":"Ridwan","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Wahono","given":"Budi","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"e – Jurnal Riset Manajemen","id":"ITEM-1","issue":"09","issued":{"date-parts":[["2021"]]},"page":"82-94","title":"Pengaruh Kualitas Pelayanan, Suasana Toko Dan Keragaman Produk Terhadap Niat Beli Ulang Melalui Kepuasan Sebagai Variabel Intervening","type":"article-journal","volume":"10"},"locator":"64","uris":["http://www.mendeley.com/documents/?uuid=c2c29149-3326-4b77-917d-ffb3b0e059f6"]}],"mendeley":{"formattedCitation":"La Jaber, Ridwan Basalamah, and Budi Wahono, “Pengaruh Kualitas Pelayanan, Suasana Toko Dan Keragaman Produk Terhadap Niat Beli Ulang Melalui Kepuasan Sebagai Variabel Intervening,” <i>E – Jurnal Riset Manajemen</i> 10, no. 09 (2021): 64.","plainTextFormattedCitation":"La Jaber, Ridwan Basalamah, and Budi Wahono, “Pengaruh Kualitas Pelayanan, Suasana Toko Dan Keragaman Produk Terhadap Niat Beli Ulang Melalui Kepuasan Sebagai Variabel Intervening,” E – Jurnal Riset Manajemen 10, no. 09 (2021): 64.","previouslyFormattedCitation":"La Jaber, Ridwan Basalamah, and Budi Wahono, “Pengaruh Kualitas Pelayanan, Suasana Toko Dan Keragaman Produk Terhadap Niat Beli Ulang Melalui Kepuasan Sebagai Variabel Intervening,” <i>E – Jurnal Riset Manajemen</i> 10, no. 09 (2021): 64."},"properties":{"noteIndex":27},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�La Jaber, Ridwan Basalamah, and Budi Wahono, “Pengaruh Kualitas Pelayanan, Suasana Toko Dan Keragaman Produk Terhadap Niat Beli Ulang Melalui Kepuasan Sebagai Variabel Intervening,” E – Jurnal Riset Manajemen 10, no. 09 (2021): 64.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Aplikasi AMS5K adalah sistem presensi berbasis web yang menjadi salah satu sumber utama dalam pencatatan kehadiran Peserta didik, Tenaga Pendidik dan Kependidikan (PTK). Dalam aplikasi AMS5K terdapat beberapa data yang dikelola mengenai Laporan Presensi dan keamanan informasi data, personalisasi dan komunikasi dengan pimpinan atau admin Aplikasi AMS5K. Data atau informasi yang dihasilkan, dipengaruhi oleh kualitas dari aplikasi AMS5K itu sendiri. Oleh karena itu penelitian ini bertujuan untuk melakukan analisis tingkat kepuasan pengguna aplikasi AMS5K menggunakan metode Webqual di SMAN 5 Karawang. Penelitian ini merupakan penelitian kuantitatif deskriptif, dengan teknik pengumpulan data yang digunakan adalah kuisoner dengan angket, wawancara dan observasi. Dari hasil penelitian ini memperlihatkan bahwa kemudahan pengguna (usability), kualitas informasi (information quality) dan kualitas layanan interaksi (service interaction quality) pada aplikasi AMS5K berpengaruh positif dan signifikan terhadap kepuasan pengguna.","author":[{"dropping-particle":"","family":"Sirnajaya","given":"Insan","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Yusuf","given":"Arif Maulana","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Yudiana","given":"Yudiana","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Prosiding Seminar Nasional Inovasi dan Adopsi Teknologi (INOTEK)","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2022"]]},"page":"57-66","title":"Analisis Tingkat Kepuasan Pengguna Aplikasi Manajemen SMAN 5 Karawang (AMS5K) Di SMAN 5 Karawang Menggunakan Webqual","type":"article-journal","volume":"2"},"locator":"62","uris":["http://www.mendeley.com/documents/?uuid=9517a6a5-b1c6-420d-862b-3cc5f6a01dd3"]}],"mendeley":{"formattedCitation":"Insan Sirnajaya, Arif Maulana Yusuf, and Yudiana Yudiana, “Analisis Tingkat Kepuasan Pengguna Aplikasi Manajemen SMAN 5 Karawang (AMS5K) Di SMAN 5 Karawang Menggunakan Webqual,” <i>Prosiding Seminar Nasional Inovasi Dan Adopsi Teknologi (INOTEK)</i> 2, no. 1 (2022): 62.","plainTextFormattedCitation":"Insan Sirnajaya, Arif Maulana Yusuf, and Yudiana Yudiana, “Analisis Tingkat Kepuasan Pengguna Aplikasi Manajemen SMAN 5 Karawang (AMS5K) Di SMAN 5 Karawang Menggunakan Webqual,” Prosiding Seminar Nasional Inovasi Dan Adopsi Teknologi (INOTEK) 2, no. 1 (2022): 62.","previouslyFormattedCitation":"Insan Sirnajaya, Arif Maulana Yusuf, and Yudiana Yudiana, “Analisis Tingkat Kepuasan Pengguna Aplikasi Manajemen SMAN 5 Karawang (AMS5K) Di SMAN 5 Karawang Menggunakan Webqual,” <i>Prosiding Seminar Nasional Inovasi Dan Adopsi Teknologi (INOTEK)</i> 2, no. 1 (2022): 62."},"properties":{"noteIndex":28},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Insan Sirnajaya, Arif Maulana Yusuf, and Yudiana Yudiana, “Analisis Tingkat Kepuasan Pengguna Aplikasi Manajemen SMAN 5 Karawang (AMS5K) Di SMAN 5 Karawang Menggunakan Webqual,” Prosiding Seminar Nasional Inovasi Dan Adopsi Teknologi (INOTEK) 2, no. 1 (2022): 62.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"This papers tests for acquiescence effects on the attitudes towards immigrants. We employ the case of Romania, a country with very little incoming migration, but with an important outgoing flow. This makes the respondents less exposed to interaction with immigrants, but with a high probability to know emigrants, and to have emigrants in the immediate social network and/or kinship. Due to the lack of interaction with immigrants, we expected to discover significant impact of acquiescence on attitudes towards immigrants. This is supported with empirical evidences, using the Romanian EVS 2008 data and OLS models. We also show out that the net acquiescence score performs best in such models, overcoming the utility of other indicators of acquiescence.","author":[{"dropping-particle":"","family":"Fanulene","given":"Thomas Dolfinus","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Soediantono","given":"Dwi","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Journal of Industrial Engineering & Management Research (JIEMAR)","id":"ITEM-1","issue":"4","issued":{"date-parts":[["2013"]]},"page":"311-340","title":"Manajemen Rantai Pasok Pada Industri Pertahanan di Era Industri 4.0 dan Digital","type":"article-journal","volume":"3"},"locator":"79","uris":["http://www.mendeley.com/documents/?uuid=2b75d45a-3cd4-4636-ba21-bdabc92edff5"]}],"mendeley":{"formattedCitation":"Thomas Dolfinus Fanulene and Dwi Soediantono, “Manajemen Rantai Pasok Pada Industri Pertahanan Di Era Industri 4.0 Dan Digital,” <i>Journal of Industrial Engineering & Management Research (JIEMAR)</i> 3, no. 4 (2013): 79.","plainTextFormattedCitation":"Thomas Dolfinus Fanulene and Dwi Soediantono, “Manajemen Rantai Pasok Pada Industri Pertahanan Di Era Industri 4.0 Dan Digital,” Journal of Industrial Engineering & Management Research (JIEMAR) 3, no. 4 (2013): 79.","previouslyFormattedCitation":"Thomas Dolfinus Fanulene and Dwi Soediantono, “Manajemen Rantai Pasok Pada Industri Pertahanan Di Era Industri 4.0 Dan Digital,” <i>Journal of Industrial Engineering & Management Research (JIEMAR)</i> 3, no. 4 (2013): 79."},"properties":{"noteIndex":29},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Thomas Dolfinus Fanulene and Dwi Soediantono, “Manajemen Rantai Pasok Pada Industri Pertahanan Di Era Industri 4.0 Dan Digital,” Journal of Industrial Engineering & Management Research (JIEMAR) 3, no. 4 (2013): 79.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Hamdi","given":"Khairul","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Fadli","given":"Mashur","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Journal of Engineering Research","id":"ITEM-1","issue":"02","issued":{"date-parts":[["2023"]]},"page":"57-68","title":"Pengaruh Kualitas Pelayanan terhadap Minat Beli Ulang Konsumen dengan Kepuasan Pelanggan sebagai Variabel Intervening pada Kafe dan Restoran Camperia Payakumbuh","type":"article-journal","volume":"21"},"locator":"61","uris":["http://www.mendeley.com/documents/?uuid=b62e42fd-27ec-42a2-9eff-5beb1312fd6b"]}],"mendeley":{"formattedCitation":"Khairul Hamdi and Mashur Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” <i>Journal of Engineering Research</i> 21, no. 02 (2023): 61.","plainTextFormattedCitation":"Khairul Hamdi and Mashur Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” Journal of Engineering Research 21, no. 02 (2023): 61.","previouslyFormattedCitation":"Khairul Hamdi and Mashur Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” <i>Journal of Engineering Research</i> 21, no. 02 (2023): 61."},"properties":{"noteIndex":30},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Khairul Hamdi and Mashur Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” Journal of Engineering Research 21, no. 02 (2023): 61.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"The purpose of this study is to compare the results of quantitative research data analysis in the marketing field using Lisrel, Tetrad, GSCA, SPSS, SmartPLS, WarpPLS and Amos software for a large sample, in this study the number of samples was 500 respondents. This research method is quantitative and research data analysis uses the four types of software to obtain a comparison of the results of the analysis. The analysis in this study focuses on the analysis of hypothesis testing and regression analysis. The data from this study uses quantitative data derived from questionnaire data totaling 500 respondents with three research variables, namely the independent variable digital marketing, customer satisfaction, and the dependent variable customer loyalty. Based on the results of the analysis using Lisrel, GSCA, SPSS, SmartPLS, WarpPLS and Amos software for a large sample of 500 respondents, the results showed that there was no significant difference in the significance value of p-value and t-value. There is also no significant difference in the determination value, and the correlation value in the resulting structural equation also has no significant difference in results.","author":[{"dropping-particle":"","family":"Purwanto","given":"Agus","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Asbari","given":"Masduki","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Santoso","given":"Teguh Iman","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Haque","given":"Marissa Grace","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Nurjaya","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran dan Penelitian Administrasi Publik","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2019"]]},"page":"355-372","title":"Marketing research quantitative analysis for large sample: comparing of Lisrel, etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS","type":"article-journal","volume":"9"},"locator":"79","uris":["http://www.mendeley.com/documents/?uuid=0f9596fa-b78b-4197-b0fb-eaadb9160810"]}],"mendeley":{"formattedCitation":"Agus Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” <i>Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik</i> 9, no. 2 (2019): 79.","plainTextFormattedCitation":"Agus Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik 9, no. 2 (2019): 79.","previouslyFormattedCitation":"Agus Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” <i>Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik</i> 9, no. 2 (2019): 79."},"properties":{"noteIndex":31},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Agus Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik 9, no. 2 (2019): 79.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"The purpose of this study is to compare the results of quantitative research data analysis in the marketing field using Lisrel, Tetrad, GSCA, SPSS, SmartPLS, WarpPLS and Amos software for a large sample, in this study the number of samples was 500 respondents. This research method is quantitative and research data analysis uses the four types of software to obtain a comparison of the results of the analysis. The analysis in this study focuses on the analysis of hypothesis testing and regression analysis. The data from this study uses quantitative data derived from questionnaire data totaling 500 respondents with three research variables, namely the independent variable digital marketing, customer satisfaction, and the dependent variable customer loyalty. Based on the results of the analysis using Lisrel, GSCA, SPSS, SmartPLS, WarpPLS and Amos software for a large sample of 500 respondents, the results showed that there was no significant difference in the significance value of p-value and t-value. There is also no significant difference in the determination value, and the correlation value in the resulting structural equation also has no significant difference in results.","author":[{"dropping-particle":"","family":"Purwanto","given":"Agus","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Asbari","given":"Masduki","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Santoso","given":"Teguh Iman","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Haque","given":"Marissa Grace","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Nurjaya","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran dan Penelitian Administrasi Publik","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2019"]]},"page":"355-372","title":"Marketing research quantitative analysis for large sample: comparing of Lisrel, etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS","type":"article-journal","volume":"9"},"locator":"79-80","uris":["http://www.mendeley.com/documents/?uuid=0f9596fa-b78b-4197-b0fb-eaadb9160810"]}],"mendeley":{"formattedCitation":"Purwanto et al., 79–80.","manualFormatting":" Agus Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik 9, no. 2 (2019): 79–80.","plainTextFormattedCitation":"Purwanto et al., 79–80.","previouslyFormattedCitation":"Purwanto et al., 79–80."},"properties":{"noteIndex":32},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Agus Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik 9, no. 2 (2019): 79–80.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Pandemi yang sedang dialami oleh semua negara termasuk Indonesia, membuat kegiatan belajar ikut mengalami perubahan. Pembelajaran yang awalnya dilakukan secara tatap muka, harus berubah menjadi pembelajaran jarak jauh. Perubahan ini berdampak pada motivasi belajar siswa. Oleh sebab itu penelitian ini bertujuan untuk meneliti tiga variabel yang dianggap memiliki pengaruh terhadap motivasi belajar siswa, diantaranya peran orang tua selama mendampingi pembelajaran siswa, kreativitas guru dalam merancang maupun mengelola pembelajaran, dan juga minat belajar siswa. Penelitian ini dilaksanakan dengan pendekatan kuantitatid dengan metode PLS-SEM dengan subjek penelitian 34 siswa kelas III SD. Hasil penelitian yang diperoleh adalah peran orang tua, kreativitas guru, dan minat belajar masing - masing berpengaruh positif terhadap motivasi belajar siswa dan peran orang tua menjadi variabel yang paling berpengaruh.","author":[{"dropping-particle":"","family":"Lukita","given":"Dyah","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Sudibjo","given":"Niko","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Teknologi Pendidikan","id":"ITEM-1","issue":"01","issued":{"date-parts":[["2021"]]},"page":"145-161","title":"FAKTOR-FAKTOR YANG MEMPENGARUHI MOTIVASI BELAJAR SISWA DI ERA PANDEMI COVID-19","type":"article-journal","volume":"10"},"locator":"153","uris":["http://www.mendeley.com/documents/?uuid=bede6cc2-7459-4c2c-985f-be4ae7b1f1a9"]}],"mendeley":{"formattedCitation":"Dyah Lukita and Niko Sudibjo, “FAKTOR-FAKTOR YANG MEMPENGARUHI MOTIVASI BELAJAR SISWA DI ERA PANDEMI COVID-19,” <i>Jurnal Teknologi Pendidikan</i> 10, no. 01 (2021): 153.","plainTextFormattedCitation":"Dyah Lukita and Niko Sudibjo, “FAKTOR-FAKTOR YANG MEMPENGARUHI MOTIVASI BELAJAR SISWA DI ERA PANDEMI COVID-19,” Jurnal Teknologi Pendidikan 10, no. 01 (2021): 153.","previouslyFormattedCitation":"Dyah Lukita and Niko Sudibjo, “FAKTOR-FAKTOR YANG MEMPENGARUHI MOTIVASI BELAJAR SISWA DI ERA PANDEMI COVID-19,” <i>Jurnal Teknologi Pendidikan</i> 10, no. 01 (2021): 153."},"properties":{"noteIndex":33},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Dyah Lukita and Niko Sudibjo, “FAKTOR-FAKTOR YANG MEMPENGARUHI MOTIVASI BELAJAR SISWA DI ERA PANDEMI COVID-19,” Jurnal Teknologi Pendidikan 10, no. 01 (2021): 153.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"The purpose of this study is to compare the results of quantitative research data analysis in the marketing field using Lisrel, Tetrad, GSCA, SPSS, SmartPLS, WarpPLS and Amos software for a large sample, in this study the number of samples was 500 respondents. This research method is quantitative and research data analysis uses the four types of software to obtain a comparison of the results of the analysis. The analysis in this study focuses on the analysis of hypothesis testing and regression analysis. The data from this study uses quantitative data derived from questionnaire data totaling 500 respondents with three research variables, namely the independent variable digital marketing, customer satisfaction, and the dependent variable customer loyalty. Based on the results of the analysis using Lisrel, GSCA, SPSS, SmartPLS, WarpPLS and Amos software for a large sample of 500 respondents, the results showed that there was no significant difference in the significance value of p-value and t-value. There is also no significant difference in the determination value, and the correlation value in the resulting structural equation also has no significant difference in results.","author":[{"dropping-particle":"","family":"Purwanto","given":"Agus","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Asbari","given":"Masduki","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Santoso","given":"Teguh Iman","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Haque","given":"Marissa Grace","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Nurjaya","given":"","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran dan Penelitian Administrasi Publik","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2019"]]},"page":"355-372","title":"Marketing research quantitative analysis for large sample: comparing of Lisrel, etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS","type":"article-journal","volume":"9"},"locator":"62","uris":["http://www.mendeley.com/documents/?uuid=0f9596fa-b78b-4197-b0fb-eaadb9160810"]}],"mendeley":{"formattedCitation":"Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” 62.","manualFormatting":" Agus Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik 9, no. 2 (2019): 62.","plainTextFormattedCitation":"Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” 62.","previouslyFormattedCitation":"Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” 62."},"properties":{"noteIndex":34},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Agus Purwanto et al., “Marketing Research Quantitative Analysis for Large Sample: Comparing of Lisrel, Etrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS,” Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik 9, no. 2 (2019): 62.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Penelitian ini bertujuan untuk menguji Pengaruh variabel Online shopping experience terhadap Loyalitas Konsumen menggunakan Shopee dengan Customer trust sebagai variabel intervening. Populasi dalam penelitian ini adalah masyarakat Indonesia yang pernah menggunakan Shopee minimal 2 kali dengan, sampel dalam penelitian ini menggunakan 100 sampel. Teknik pengambilan sampel dengan metode non probability sampling. Sementara analisis data menggunakan PLS-SEM atau Structural Equation Modeling dengan Partial Least Square, menggunakan tools SmartPLS 3.3.3. Hasil penelitian ini menunjukkan Online shopping experience berpengaruh positif dan signifikan terhadap Customer trust, Customer trust berpengaruh positif dan signifikan terhadap Loyalitas Konsumen, dan Online shopping experience berpengaruh positif dan signifikan terhadap Loyalitas Konsumen.","author":[{"dropping-particle":"","family":"Sofiani","given":"Maulidya","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Sulhaini","given":"","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Sagir","given":"Junaidi","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jmm Unram - Master of Management Journal","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2022"]]},"page":"120-134","title":"Pengaruh Online Shoping Experience Terhadap Loyalitas Konsumen Menggunakan Shopee Dengan Customer Trust Sebagai Variabel Intervening","type":"article-journal","volume":"11"},"locator":"128","uris":["http://www.mendeley.com/documents/?uuid=ac5ed218-d144-46ad-85ea-2c9b805dbf8f"]}],"mendeley":{"formattedCitation":"Maulidya Sofiani, Sulhaini, and Junaidi Sagir, “Pengaruh Online Shoping Experience Terhadap Loyalitas Konsumen Menggunakan Shopee Dengan Customer Trust Sebagai Variabel Intervening,” <i>Jmm Unram - Master of Management Journal</i> 11, no. 2 (2022): 128.","plainTextFormattedCitation":"Maulidya Sofiani, Sulhaini, and Junaidi Sagir, “Pengaruh Online Shoping Experience Terhadap Loyalitas Konsumen Menggunakan Shopee Dengan Customer Trust Sebagai Variabel Intervening,” Jmm Unram - Master of Management Journal 11, no. 2 (2022): 128.","previouslyFormattedCitation":"Maulidya Sofiani, Sulhaini, and Junaidi Sagir, “Pengaruh Online Shoping Experience Terhadap Loyalitas Konsumen Menggunakan Shopee Dengan Customer Trust Sebagai Variabel Intervening,” <i>Jmm Unram - Master of Management Journal</i> 11, no. 2 (2022): 128."},"properties":{"noteIndex":35},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Maulidya Sofiani, Sulhaini, and Junaidi Sagir, “Pengaruh Online Shoping Experience Terhadap Loyalitas Konsumen Menggunakan Shopee Dengan Customer Trust Sebagai Variabel Intervening,” Jmm Unram - Master of Management Journal 11, no. 2 (2022): 128.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Penelitian ini bertujuan untuk menguji Pengaruh variabel Online shopping experience terhadap Loyalitas Konsumen menggunakan Shopee dengan Customer trust sebagai variabel intervening. Populasi dalam penelitian ini adalah masyarakat Indonesia yang pernah menggunakan Shopee minimal 2 kali dengan, sampel dalam penelitian ini menggunakan 100 sampel. Teknik pengambilan sampel dengan metode non probability sampling. Sementara analisis data menggunakan PLS-SEM atau Structural Equation Modeling dengan Partial Least Square, menggunakan tools SmartPLS 3.3.3. Hasil penelitian ini menunjukkan Online shopping experience berpengaruh positif dan signifikan terhadap Customer trust, Customer trust berpengaruh positif dan signifikan terhadap Loyalitas Konsumen, dan Online shopping experience berpengaruh positif dan signifikan terhadap Loyalitas Konsumen.","author":[{"dropping-particle":"","family":"Sofiani","given":"Maulidya","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Sulhaini","given":"","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Sagir","given":"Junaidi","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jmm Unram - Master of Management Journal","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2022"]]},"page":"120-134","title":"Pengaruh Online Shoping Experience Terhadap Loyalitas Konsumen Menggunakan Shopee Dengan Customer Trust Sebagai Variabel Intervening","type":"article-journal","volume":"11"},"locator":"129","uris":["http://www.mendeley.com/documents/?uuid=ac5ed218-d144-46ad-85ea-2c9b805dbf8f"]}],"mendeley":{"formattedCitation":"Sofiani, Sulhaini, and Sagir, 129.","manualFormatting":" Maulidya Sofiani, Sulhaini, and Junaidi Sagir, “Pengaruh Online Shoping Experience Terhadap Loyalitas Konsumen Menggunakan Shopee Dengan Customer Trust Sebagai Variabel Intervening,” Jmm Unram - Master of Management Journal 11, no. 2 (2022): 129.","plainTextFormattedCitation":"Sofiani, Sulhaini, and Sagir, 129.","previouslyFormattedCitation":"Sofiani, Sulhaini, and Sagir, 129."},"properties":{"noteIndex":36},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Maulidya Sofiani, Sulhaini, and Junaidi Sagir, “Pengaruh Online Shoping Experience Terhadap Loyalitas Konsumen Menggunakan Shopee Dengan Customer Trust Sebagai Variabel Intervening,” Jmm Unram - Master of Management Journal 11, no. 2 (2022): 129.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Munwaroh","given":"Umul Latifatul","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Riptiono","given":"Sulis","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmiah Mahasiswa Manajemen, Bisnis dan Akuntansi (JIMMBA)","id":"ITEM-1","issue":"5","issued":{"date-parts":[["2021"]]},"page":"1030-1046","title":"Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi","type":"article-journal","volume":"3"},"locator":"1030","uris":["http://www.mendeley.com/documents/?uuid=2b26a303-6f67-4088-a8b1-d92aa6b79bdc"]}],"mendeley":{"formattedCitation":"Munwaroh and Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” 1030.","manualFormatting":" Umul Latifatul Munwaroh and Sulis Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA) 3, no. 5 (2021): 1030.","plainTextFormattedCitation":"Munwaroh and Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” 1030.","previouslyFormattedCitation":"Munwaroh and Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” 1030."},"properties":{"noteIndex":37},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Umul Latifatul Munwaroh and Sulis Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA) 3, no. 5 (2021): 1030.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Safitri","given":"Koko","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Terapan Manajemen dan Bisnis","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2017"]]},"page":"66-75","title":"Analisis Pengaruh Customer Experience dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI","type":"article-journal","volume":"3"},"locator":"74","uris":["http://www.mendeley.com/documents/?uuid=c3d8b45c-9dc4-4c29-a9dc-14746b384b9a"]}],"mendeley":{"formattedCitation":"Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” 74.","manualFormatting":" Koko Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” Jurnal Terapan Manajemen Dan Bisnis 3, no. 1 (2017): 74.","plainTextFormattedCitation":"Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” 74.","previouslyFormattedCitation":"Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” 74."},"properties":{"noteIndex":38},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Koko Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” Jurnal Terapan Manajemen Dan Bisnis 3, no. 1 (2017): 74.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Product quality is a condition of labor, tasks, processes and an environment with changing conditions for the fulfillment of daily needs. Which in this case shows that the quality of the product has a function that can satisfy consumers in meeting consumer product needs. The object of this research is Cafe KO.WE.COK Solo. To determine whether or not a product quality, price and service quality affect customer satisfaction is the aim of this study. Using a questionnaire including primary data to analyze the data in this study. The sample taken in this study were 50 respondents and the sampling technique used was accidental sampling. The results of the study used the validity test method, reliability test, classical assumption test, multiple linear regression test, T test, F test, and the coefficient of determination test. From the calculation of the validity test the value of r results is greater (>) than the value of r table, so the validity test has valid results. From the calculation of reliability it is said to be reliable or reliable. From the research results, the classical assumption test consisting of normality test, multicollinearity test and heteroscedasticity test. Shows normality test results and does not occur multicollinearity and heteroscedasticity does not occur. The multiple linear regression test shows that these variables can increase customer satisfaction at the KO.WE.COK Solo cafe. In the F test, the three X variables are said to be jointly influencing and related to customer satisfaction.","author":[{"dropping-particle":"","family":"Kumrotin","given":"Evi Laili","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Susanti","given":"Ari","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"J-MIND (Jurnal Manajemen Indonesia)","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2021"]]},"page":"1-14","title":"Pengaruh Kualitas Produk, Harga, Dan Kualitas Pelayanan Terhadap Kepuasan Konsumen Pada Cafe Ko.We.Cok Di Solo","type":"article-journal","volume":"6"},"locator":"11","uris":["http://www.mendeley.com/documents/?uuid=b9e3e196-d7a1-44c1-97b8-65a71f49d109"]}],"mendeley":{"formattedCitation":"Evi Laili Kumrotin and Ari Susanti, “Pengaruh Kualitas Produk, Harga, Dan Kualitas Pelayanan Terhadap Kepuasan Konsumen Pada Cafe Ko.We.Cok Di Solo,” <i>J-MIND (Jurnal Manajemen Indonesia)</i> 6, no. 1 (2021): 11.","plainTextFormattedCitation":"Evi Laili Kumrotin and Ari Susanti, “Pengaruh Kualitas Produk, Harga, Dan Kualitas Pelayanan Terhadap Kepuasan Konsumen Pada Cafe Ko.We.Cok Di Solo,” J-MIND (Jurnal Manajemen Indonesia) 6, no. 1 (2021): 11.","previouslyFormattedCitation":"Evi Laili Kumrotin and Ari Susanti, “Pengaruh Kualitas Produk, Harga, Dan Kualitas Pelayanan Terhadap Kepuasan Konsumen Pada Cafe Ko.We.Cok Di Solo,” <i>J-MIND (Jurnal Manajemen Indonesia)</i> 6, no. 1 (2021): 11."},"properties":{"noteIndex":39},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Evi Laili Kumrotin and Ari Susanti, “Pengaruh Kualitas Produk, Harga, Dan Kualitas Pelayanan Terhadap Kepuasan Konsumen Pada Cafe Ko.We.Cok Di Solo,” J-MIND (Jurnal Manajemen Indonesia) 6, no. 1 (2021): 11.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"ISSN":"2337-6078","abstract":"Kualitas layanan adalah prioritas dalam menjaga hubungan bisnis dengan penyedia layanan dan konsumen. Dengan  meningkatkan  kualitas  layanan  dapat  menumbuhkan  kepuasan  pelanggan,  sehingga  konsumen akan  membeli  produk  yang  sama  di  perusahaan.  Dalam  penelitian  ini,  tujuannya  adalah  untuk  mencari pengaruh  kualitas  layanan  terhadap niat  pembelian kembali,  pengaruh kualitas layanan terhadap  kepuasan pelanggan,   dan   pengaruh   kepuasan   pelanggan   terhadap   minat   pembelian   kembali   pada   pengguna transportasi e-Bike Migo di Surabaya. Kuantitatif deskriptif digunakan sebagai metode penelitian. Populasi yang  diambil  adalah  378.Sampel  berjumlah  182.  Dalam  penelitian  ini menggunakan teknik  pengumpulan data dengan kuesioner dan dianalisis dengan analisis jalur. Berdasarkan hasil penelitian ini dapat memiliki pengaruh meminta  konsumen terhadap  kualitas  barang  dan memberikan  kepuasan kepada  konsumen  yang membeli produk dan ada pengaruh terhadap minat beli ulang pemilik Migo di Surabaya","author":[{"dropping-particle":"","family":"Wulandari","given":"Septian","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Marlena","given":"Novi","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Pendidikan Tata Niaga (JPTN)","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2020"]]},"page":"791-797","title":"Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya","type":"article-journal","volume":"8"},"locator":"796","uris":["http://www.mendeley.com/documents/?uuid=308fd87f-9648-44ce-9842-36afe9452788"]}],"mendeley":{"formattedCitation":"Wulandari and Marlena, “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya,” 796.","manualFormatting":" Septian Wulandari and Novi Marlena, “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya,” Jurnal Pendidikan Tata Niaga (JPTN) 8, no. 2 (2020): 796.","plainTextFormattedCitation":"Wulandari and Marlena, “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya,” 796.","previouslyFormattedCitation":"Wulandari and Marlena, “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya,” 796."},"properties":{"noteIndex":40},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Septian Wulandari and Novi Marlena, “Pengaruh Kualitas Layanan Terhadap Minat Beli Ulang Dengan Kepuasan Konsumen Sebagai Variabel Intervening Pada Pengguna Transportasi Migo Di Surabaya,” Jurnal Pendidikan Tata Niaga (JPTN) 8, no. 2 (2020): 796.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Safitri","given":"Koko","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Terapan Manajemen dan Bisnis","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2017"]]},"page":"66-75","title":"Analisis Pengaruh Customer Experience dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI","type":"article-journal","volume":"3"},"locator":"74","uris":["http://www.mendeley.com/documents/?uuid=c3d8b45c-9dc4-4c29-a9dc-14746b384b9a"]}],"mendeley":{"formattedCitation":"Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” 74.","manualFormatting":" Koko Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” Jurnal Terapan Manajemen Dan Bisnis 3, no. 1 (2017): 74.","plainTextFormattedCitation":"Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” 74.","previouslyFormattedCitation":"Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” 74."},"properties":{"noteIndex":41},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Koko Safitri, “Analisis Pengaruh Customer Experience Dan Kepuasan Konsumen Terhadap Minta Beli Ulang Di Storia Caffe MMXVI,” Jurnal Terapan Manajemen Dan Bisnis 3, no. 1 (2017): 74.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"ISSN":"2355-9357","abstract":"ABSTRAK Perkembangan bisnis kuliner di kota Bandung menjadikan kota bandung sebagai salah satu sentra bisnis terbesar di Jawa Barat dengan pertumbuhan kafe yang makin bertambah tiap tahunnya. Salah satu kafe di Bandung yang pengunjungnya terus meningkat tiap tahunnya yaitu One Eighty Coffee. Peningkatan tersebut dikarenakan One Eighty Coffee menyediakan fasilitas pada pengunjung yang dapat menciptakan Customer Experience, antara lain dengan menawarkan suasana yang nyaman, desain kafe yang menarik, dan pelayanan yang di berikan kafe. Penelitian ini bertujuan untuk mengetahui pengaruh Customer Experience terhadap minat beli ulang pada One Eighty Coffee Bandung.Metode yang digunakan dalam penelitian ini adalah metode kuantitatif deskriptif. Jenis data yang dibutuhkan untuk penelitian adalah data primer dan sekunder. Pengambilan sampel dilakukan dengan metode Non probability sampling jenis purposive sampling, melibatkan 100 orang responden. Teknik analisis data menggunakan analisis deskriptif dan analisis regresi linier sederhana. Pengolahan data yang digunakan untuk penelitian ini yaitu SPSS.Berdasarkan hasil penelitian menunjukkan bahwa tanggapan responden terhadap variabel Customer Experience dengan dimensi sense, feel, think, act, dan relate berada dalam kategori baik. Tanggapan responden terhadap minat beli Ulang pada kafe One Eighty Coffee Bandung masuk dalam kategori baik. Hasil penelitian juga menunjukkan bahwa Customer Experience berpengaruh secara signifikan terhadap minat beli ulang. Kata kunci: Customers experience, minat beli ulang. ABSTRACT The growth of culinary business in Bandung makes Bandung one of the biggest business centers in West Java, which cafÃ© business is growing every year. One of the cafÃ© in bandung that always has raise their customers every year is One Eighty Coffee. This growth happening because One Eighty Coffee offers great facilities to their customers that can made customer experience, for example offers comfy environment, attractive cafÃ© design, and great service. This research aims to understand the influence of customer experience to repeat purchasing intention in One Eighty Coffee Bandung. This is a descriptive research using quantitative method with primary and secondary data. This research uses a purposive sampling type of non probability sampling with 100 respondents. Data were analyzed using descriptive analysis and simple linear regression analysis The result of this research showed that respondent response to…","author":[{"dropping-particle":"","family":"Ailudin","given":"Mardian","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Sari","given":"Devilia","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"e-Proceeding of ManagementP","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2019"]]},"page":"1050-1057","title":"Pengaruh Customer Experience Terhadap Minat Beli Ulang (studi Pada Pelanggan One Eighty Coffee Bandung)","type":"article-journal","volume":"6"},"locator":"1056","uris":["http://www.mendeley.com/documents/?uuid=49875c94-3bfc-4258-be47-e1b44d90e4de"]}],"mendeley":{"formattedCitation":"Ailudin and Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” 1056.","manualFormatting":"Mardian Ailudin and Devilia Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” E-Proceeding of ManagementP 6, no. 1 (2019): 1056.","plainTextFormattedCitation":"Ailudin and Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” 1056.","previouslyFormattedCitation":"Ailudin and Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” 1056."},"properties":{"noteIndex":42},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}��ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"ISSN":"2355-9357","abstract":"ABSTRAK Perkembangan bisnis kuliner di kota Bandung menjadikan kota bandung sebagai salah satu sentra bisnis terbesar di Jawa Barat dengan pertumbuhan kafe yang makin bertambah tiap tahunnya. Salah satu kafe di Bandung yang pengunjungnya terus meningkat tiap tahunnya yaitu One Eighty Coffee. Peningkatan tersebut dikarenakan One Eighty Coffee menyediakan fasilitas pada pengunjung yang dapat menciptakan Customer Experience, antara lain dengan menawarkan suasana yang nyaman, desain kafe yang menarik, dan pelayanan yang di berikan kafe. Penelitian ini bertujuan untuk mengetahui pengaruh Customer Experience terhadap minat beli ulang pada One Eighty Coffee Bandung.Metode yang digunakan dalam penelitian ini adalah metode kuantitatif deskriptif. Jenis data yang dibutuhkan untuk penelitian adalah data primer dan sekunder. Pengambilan sampel dilakukan dengan metode Non probability sampling jenis purposive sampling, melibatkan 100 orang responden. Teknik analisis data menggunakan analisis deskriptif dan analisis regresi linier sederhana. Pengolahan data yang digunakan untuk penelitian ini yaitu SPSS.Berdasarkan hasil penelitian menunjukkan bahwa tanggapan responden terhadap variabel Customer Experience dengan dimensi sense, feel, think, act, dan relate berada dalam kategori baik. Tanggapan responden terhadap minat beli Ulang pada kafe One Eighty Coffee Bandung masuk dalam kategori baik. Hasil penelitian juga menunjukkan bahwa Customer Experience berpengaruh secara signifikan terhadap minat beli ulang. Kata kunci: Customers experience, minat beli ulang. ABSTRACT The growth of culinary business in Bandung makes Bandung one of the biggest business centers in West Java, which cafÃ© business is growing every year. One of the cafÃ© in bandung that always has raise their customers every year is One Eighty Coffee. This growth happening because One Eighty Coffee offers great facilities to their customers that can made customer experience, for example offers comfy environment, attractive cafÃ© design, and great service. This research aims to understand the influence of customer experience to repeat purchasing intention in One Eighty Coffee Bandung. This is a descriptive research using quantitative method with primary and secondary data. This research uses a purposive sampling type of non probability sampling with 100 respondents. Data were analyzed using descriptive analysis and simple linear regression analysis The result of this research showed that respondent response to…","author":[{"dropping-particle":"","family":"Ailudin","given":"Mardian","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Sari","given":"Devilia","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"e-Proceeding of ManagementP","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2019"]]},"page":"1050-1057","title":"Pengaruh Customer Experience Terhadap Minat Beli Ulang (studi Pada Pelanggan One Eighty Coffee Bandung)","type":"article-journal","volume":"6"},"locator":"1056","uris":["http://www.mendeley.com/documents/?uuid=49875c94-3bfc-4258-be47-e1b44d90e4de"]}],"mendeley":{"formattedCitation":"Ailudin and Sari, 1056.","manualFormatting":"Mardian Ailudin and Devilia Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” E-Proceeding of ManagementP 6, no. 1 (2019): ","plainTextFormattedCitation":"Ailudin and Sari, 1056.","previouslyFormattedCitation":"Ailudin and Sari, 1056."},"properties":{"noteIndex":42},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Mardian Ailudin and Devilia Sari, “Pengaruh Customer Experience Terhadap Minat Beli Ulang (Studi Pada Pelanggan One Eighty Coffee Bandung),” E-Proceeding of ManagementP 6, no. 1 (2019): �1056.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"The aim of this study is to analyse the effects of the product quality, the service quality, and the brand image towards consumers' repurchase intention of Nike running shoes by using customer's satisfaction as this study's mediator variable (intervening) of Nike running consumers in Semarang. The quality of Nike running shoes is what attracts the consumers to repurchase another Nike shoes as well as what satisfies them. The strategy used by Nike to maintain its brand image is to do innovations by developing design and material to create an excellent running shoes product. A company which is able to maintain its service quality is of course able to maintain its consumers by constantly making them satisfied by its products. The sample of this study is taken using non probability sampling, which are the people who have previously bought Nike running shoes in Semarang. Data are collected of 150 Nike running shoes consumers with questionnaire technique. This study uses maximum likelihood as an analysis method by using Amos program version 22.0. The analysis results show that the product quality, the service quality, and the brand image have positive and significant impacts on consumers' satisfaction. The product quality and the service quality have negative and insignificant impacts on consumers' repurchase intention. The brand image has positive and significant impacts on consumers' repurchase intention. While the brand image has negative and insignificant impacts on consumers' repurchase intention.","author":[{"dropping-particle":"","family":"Ramadhan","given":"Afif Ghafar","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Santosa","given":"Suryono Budi","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Diponegoro Journal of Management","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2017"]]},"page":"1-12","title":"Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, dan Citra Merek terhadap Minat Beli Ulang pada Sepatu Nike Running di Semarang melalui Kepuasan Pelanggan sebagai Variabel Intervening","type":"article-journal","volume":"6"},"locator":"9-10","uris":["http://www.mendeley.com/documents/?uuid=12cd3ec2-7a91-46dc-892b-4c15e43ad235"]}],"mendeley":{"formattedCitation":"Ramadhan and Santosa, “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening,” 9–10.","manualFormatting":" Afif Ghafar Ramadhan and Suryono Budi Santosa, “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening,” Diponegoro Journal of Management 6, no. 1 (2017): 9–10.","plainTextFormattedCitation":"Ramadhan and Santosa, “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening,” 9–10.","previouslyFormattedCitation":"Ramadhan and Santosa, “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening,” 9–10."},"properties":{"noteIndex":43},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Afif Ghafar Ramadhan and Suryono Budi Santosa, “Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai Variabel Intervening,” Diponegoro Journal of Management 6, no. 1 (2017): 9–10.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"abstract":"Industri kuliner setiap tahunnya selalu mengalami perubahan yang sangat dinamis mulai dari produkyang dihasilkan hingga konsep tempat hal ini yang menyebabkan ketatnya persaingan didalam industri kulinerpada saat ini. Dari berbagai macam bisnis industri kuliner, cafe menjadi salah satu bisnis industri kuliner yangbanyak diminati oleh penggiat usaha dan juga konsumen dikarenakan berbagai factor. Untuk memenangkanpersaingan dalam usaha cafe, salah satunya adalah dengan memiliki tingkat minat beli ulang yang tinggi. Minatbeli yang tinggi dapat dipengaruhi dengan kualitas produk yang baik dan juga suasana cafe yang nyaman. Padakenyataannya, tidak semua usaha cafe mempunyai tingkat minat beli ulang yang tinggi termasuk CafePortobello Sumurboto Semarang. Penelitian ini bertujuan untuk mengetahui pengaruh antara kualitas produkdan suasana cafe terhadap minat beli ulang konsumen Cafe portobello Sumurboto Semarang. Tipe yangdigunakan pada penelitian ini adalah tipe peneltian explanatory research dan Teknik pengambilan sampel padapenelitian ini adalah non probability sampling. sampel yang digunakan adalah 100 konsumen yang pernahmelakukan aktivitas pembelian produk apapun pada Cafe Portobello Sumurboto Semarang. Pengujian analisisdata regresi menggunakan aplikasi SPSS 25.0. Hasil penelitian ini menunjukkan kualitas produk berpengaruhpositif dan signifikan terhadap minat beli ulang, suasana cafe berpengaruh positif dan signifikan terhadap minatbeli ulang dan kualitas produk dan suasana cafe berpengaruh positif dan signifikan terhadap minat beli ulang.","author":[{"dropping-particle":"","family":"Purnawarman","given":"Aditya Farhan","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Hermani","given":"Agus","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Pradhanawati","given":"Ari","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmu Administrasi Bisnis","id":"ITEM-1","issue":"1","issued":{"date-parts":[["2022"]]},"page":"109-117","title":"Pengaruh Kualitas Produk dan Suasana Cafe terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang)","type":"article-journal","volume":"11"},"locator":"110","uris":["http://www.mendeley.com/documents/?uuid=2aeaa74e-ffeb-4e07-83ca-d8e0138f4e88"]}],"mendeley":{"formattedCitation":"Purnawarman, Hermani, and Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” 110.","manualFormatting":" Aditya Farhan Purnawarman, Agus Hermani, and Ari Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” Jurnal Ilmu Administrasi Bisnis 11, no. 1 (2022): 110.","plainTextFormattedCitation":"Purnawarman, Hermani, and Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” 110.","previouslyFormattedCitation":"Purnawarman, Hermani, and Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” 110."},"properties":{"noteIndex":44},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Aditya Farhan Purnawarman, Agus Hermani, and Ari Pradhanawati, “Pengaruh Kualitas Produk Dan Suasana Cafe Terhadap Minat Beli Ulang Konsumen (Studi Pada Cafe Portobello Sumurboto Semarang),” Jurnal Ilmu Administrasi Bisnis 11, no. 1 (2022): 110.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Munwaroh","given":"Umul Latifatul","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Riptiono","given":"Sulis","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Ilmiah Mahasiswa Manajemen, Bisnis dan Akuntansi (JIMMBA)","id":"ITEM-1","issue":"5","issued":{"date-parts":[["2021"]]},"page":"1030-1046","title":"Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi","type":"article-journal","volume":"3"},"locator":"1030","uris":["http://www.mendeley.com/documents/?uuid=2b26a303-6f67-4088-a8b1-d92aa6b79bdc"]}],"mendeley":{"formattedCitation":"Munwaroh and Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” 1030.","manualFormatting":" Umul Latifatul Munwaroh and Sulis Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA) 3, no. 5 (2021): 1030.","plainTextFormattedCitation":"Munwaroh and Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” 1030.","previouslyFormattedCitation":"Munwaroh and Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” 1030."},"properties":{"noteIndex":45},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Umul Latifatul Munwaroh and Sulis Riptiono, “Analisis Pengaruh Cafe Atsmosphere, Kualitas Pelayanan Dan Customer Experience Terhadap Repurchase Intention Dengan Kepuasan Pelanggan Sebagai Variabel Mediasi,” Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA) 3, no. 5 (2021): 1030.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Hamdi","given":"Khairul","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Fadli","given":"Mashur","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Journal of Engineering Research","id":"ITEM-1","issue":"02","issued":{"date-parts":[["2023"]]},"page":"57-68","title":"Pengaruh Kualitas Pelayanan terhadap Minat Beli Ulang Konsumen dengan Kepuasan Pelanggan sebagai Variabel Intervening pada Kafe dan Restoran Camperia Payakumbuh","type":"article-journal","volume":"21"},"locator":"66","uris":["http://www.mendeley.com/documents/?uuid=b62e42fd-27ec-42a2-9eff-5beb1312fd6b"]}],"mendeley":{"formattedCitation":"Hamdi and Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” 66.","manualFormatting":" Khairul Hamdi and Mashur Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” Journal of Engineering Research 21, no. 02 (2023): 66.","plainTextFormattedCitation":"Hamdi and Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” 66.","previouslyFormattedCitation":"Hamdi and Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” 66."},"properties":{"noteIndex":46},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Khairul Hamdi and Mashur Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” Journal of Engineering Research 21, no. 02 (2023): 66.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Chandra","given":"Surya","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Rizan","given":"Mohamad","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Aditya","given":"Shandy","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Bisnis, Manajemen, dan Keuangan","id":"ITEM-1","issue":"3","issued":{"date-parts":[["2022"]]},"page":"625-635","title":"Pengaruh E-Service Quality dan Customer Experience Terhadap Repurchase Intention dengan Customer Satisfaction sebagai Variabel Intervening","type":"article-journal","volume":"3"},"locator":"632","uris":["http://www.mendeley.com/documents/?uuid=08e0e608-7844-4317-8a48-782c37ccb955"]}],"mendeley":{"formattedCitation":"Surya Chandra, Mohamad Rizan, and Shandy Aditya, “Pengaruh E-Service Quality Dan Customer Experience Terhadap Repurchase Intention Dengan Customer Satisfaction Sebagai Variabel Intervening,” <i>Jurnal Bisnis, Manajemen, Dan Keuangan</i> 3, no. 3 (2022): 632.","plainTextFormattedCitation":"Surya Chandra, Mohamad Rizan, and Shandy Aditya, “Pengaruh E-Service Quality Dan Customer Experience Terhadap Repurchase Intention Dengan Customer Satisfaction Sebagai Variabel Intervening,” Jurnal Bisnis, Manajemen, Dan Keuangan 3, no. 3 (2022): 632.","previouslyFormattedCitation":"Surya Chandra, Mohamad Rizan, and Shandy Aditya, “Pengaruh E-Service Quality Dan Customer Experience Terhadap Repurchase Intention Dengan Customer Satisfaction Sebagai Variabel Intervening,” <i>Jurnal Bisnis, Manajemen, Dan Keuangan</i> 3, no. 3 (2022): 632."},"properties":{"noteIndex":47},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Surya Chandra, Mohamad Rizan, and Shandy Aditya, “Pengaruh E-Service Quality Dan Customer Experience Terhadap Repurchase Intention Dengan Customer Satisfaction Sebagai Variabel Intervening,” Jurnal Bisnis, Manajemen, Dan Keuangan 3, no. 3 (2022): 632.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Hasniati","given":"","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Indriasari","given":"Dewi Pratiwi","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Sirajuddin","given":"Arief","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"MARS Journal","id":"ITEM-1","issue":"2","issued":{"date-parts":[["2021"]]},"page":"11-23","title":"Pengaruh Customer Experience terhadap Repurchase Intention Produk Online dengan Customer Satisfaction sebagai Variable Intervening","type":"article-journal","volume":"1"},"locator":"21","uris":["http://www.mendeley.com/documents/?uuid=ad50e5f3-46a3-4d02-9e6f-010a9dadf5e3"]}],"mendeley":{"formattedCitation":"Hasniati, Dewi Pratiwi Indriasari, and Arief Sirajuddin, “Pengaruh Customer Experience Terhadap Repurchase Intention Produk Online Dengan Customer Satisfaction Sebagai Variable Intervening,” <i>MARS Journal</i> 1, no. 2 (2021): 21.","plainTextFormattedCitation":"Hasniati, Dewi Pratiwi Indriasari, and Arief Sirajuddin, “Pengaruh Customer Experience Terhadap Repurchase Intention Produk Online Dengan Customer Satisfaction Sebagai Variable Intervening,” MARS Journal 1, no. 2 (2021): 21.","previouslyFormattedCitation":"Hasniati, Dewi Pratiwi Indriasari, and Arief Sirajuddin, “Pengaruh Customer Experience Terhadap Repurchase Intention Produk Online Dengan Customer Satisfaction Sebagai Variable Intervening,” <i>MARS Journal</i> 1, no. 2 (2021): 21."},"properties":{"noteIndex":48},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Hasniati, Dewi Pratiwi Indriasari, and Arief Sirajuddin, “Pengaruh Customer Experience Terhadap Repurchase Intention Produk Online Dengan Customer Satisfaction Sebagai Variable Intervening,” MARS Journal 1, no. 2 (2021): 21.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Hamdi","given":"Khairul","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Fadli","given":"Mashur","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Journal of Engineering Research","id":"ITEM-1","issue":"02","issued":{"date-parts":[["2023"]]},"page":"57-68","title":"Pengaruh Kualitas Pelayanan terhadap Minat Beli Ulang Konsumen dengan Kepuasan Pelanggan sebagai Variabel Intervening pada Kafe dan Restoran Camperia Payakumbuh","type":"article-journal","volume":"21"},"locator":"66","uris":["http://www.mendeley.com/documents/?uuid=b62e42fd-27ec-42a2-9eff-5beb1312fd6b"]}],"mendeley":{"formattedCitation":"Hamdi and Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” 66.","manualFormatting":" Khairul Hamdi and Mashur Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” Journal of Engineering Research 21, no. 02 (2023):  66.","plainTextFormattedCitation":"Hamdi and Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” 66.","previouslyFormattedCitation":"Hamdi and Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” 66."},"properties":{"noteIndex":49},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}� Khairul Hamdi and Mashur Fadli, “Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Kafe Dan Restoran Camperia Payakumbuh,” Journal of Engineering Research 21, no. 02 (2023):  66.�


� �ADDIN CSL_CITATION {"citationItems":[{"id":"ITEM-1","itemData":{"author":[{"dropping-particle":"","family":"Umam","given":"Rizal","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Karnadi","given":"","non-dropping-particle":"","parse-names":false,"suffix":""},{"dropping-particle":"","family":"Fandiyanto","given":"Randika","non-dropping-particle":"","parse-names":false,"suffix":""}],"container-title":"Jurnal Mahasiswa Entrepreneur (JME) FEB","id":"ITEM-1","issue":"11","issued":{"date-parts":[["2022"]]},"page":"2162-2173","title":"PENGARUH LOKASI DAN KUALITAS PELAYANAN TERHADAP MINAT BELI ULANG MELALUI KEPUASAN KONSUMEN SEBAGAI VARIABEL INTERVENING PADA LL PARFUM SITUBONDO","type":"article-journal","volume":"1"},"locator":"2171","uris":["http://www.mendeley.com/documents/?uuid=0fc1fdad-f48b-4a20-91dc-4cdfaea42299"]}],"mendeley":{"formattedCitation":"Rizal Umam, Karnadi, and Randika Fandiyanto, “PENGARUH LOKASI DAN KUALITAS PELAYANAN TERHADAP MINAT BELI ULANG MELALUI KEPUASAN KONSUMEN SEBAGAI VARIABEL INTERVENING PADA LL PARFUM SITUBONDO,” <i>Jurnal Mahasiswa Entrepreneur (JME) FEB</i> 1, no. 11 (2022): 2171.","plainTextFormattedCitation":"Rizal Umam, Karnadi, and Randika Fandiyanto, “PENGARUH LOKASI DAN KUALITAS PELAYANAN TERHADAP MINAT BELI ULANG MELALUI KEPUASAN KONSUMEN SEBAGAI VARIABEL INTERVENING PADA LL PARFUM SITUBONDO,” Jurnal Mahasiswa Entrepreneur (JME) FEB 1, no. 11 (2022): 2171.","previouslyFormattedCitation":"Rizal Umam, Karnadi, and Randika Fandiyanto, “PENGARUH LOKASI DAN KUALITAS PELAYANAN TERHADAP MINAT BELI ULANG MELALUI KEPUASAN KONSUMEN SEBAGAI VARIABEL INTERVENING PADA LL PARFUM SITUBONDO,” <i>Jurnal Mahasiswa Entrepreneur (JME) FEB</i> 1, no. 11 (2022): 2171."},"properties":{"noteIndex":50},"schema":"https://github.com/citation-style-language/schema/raw/master/csl-citation.json"}�Rizal Umam, Karnadi, and Randika Fandiyanto, “PENGARUH LOKASI DAN KUALITAS PELAYANAN TERHADAP MINAT BELI ULANG MELALUI KEPUASAN KONSUMEN SEBAGAI VARIABEL INTERVENING PADA LL PARFUM SITUBONDO,” Jurnal Mahasiswa Entrepreneur (JME) FEB 1, no. 11 (2022): 2171.�






[image: image12]
[image: image16.png]



[image: image10]

[image: image11]

